Placement Highlights

The Institute ensures excellent placement
opportunities across all management domains through
its dedicated Placement Cell. The Cell connects
students with industry leaders, facilitates live projects

Highest Package

20.5 Lakhs

Our Prominent Recruiters

and internships, and provides career guidance. The
highest package offered is X20.5 LPA, with an average of
%6 LPA, and 250+ companies visiting for recruitment.

Companies
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MANAGEMENT AND RESEARCH, INDORE

(PIMR PG CAMPUS)

... and Many More

(An Autonomous Institution Established in 1994, Thrice Accredited by NAAC with Highest Grade, Now A+ +)
1SO 9001:2015 Certified Institute, AICTE/UGC Approved Programs affiliated to DAVV, Indore

Q@ Scheme # 54, Near Bombay Hospital, Vijay Nagar, Indore-452 010 MP, INDIA

admission_pg@pimrindore.ac.in @ www.pimrindore.ac.in

For Admission Enquiry, Call: 78699 99297, 81031 29701
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Dear Students,

Welcome to Prestige Institute of
Management and Research (PIMR), Indore —
an institution that has continuously strived to
build future-ready professionals equipped
with not only academic excellence but also
leadership and life skills.

At PIMR, we are committed to providing a
comprehensive and holistic approach to
education that blends rigorous academic
programs with real-world applications. Our
diverse range of programs, including
undergraduate, postgraduate, and law
courses, are designed to cater to the dynamic
needs of students, offering them a unique
blend of theoretical knowledge and practical
skills.

We place great emphasis on students' holistic
development, fostering their intellectual
curiosity, critical thinking, and creativity. Our
state-of-the-art facilities, including modern
classrooms, well-equipped libraries, and
dedicated research centers, provide an ideal
environment for learning and innovation.

At PIMR, we are deeply focused on making
students industry-ready. Our strong industry
partnerships ensure that students gain

from the
Chairman's Desk

exposure to real-time projects, internships,
and job placements, creating opportunities
for their career growth. The Placement Cell at
PIMR is actively engaged in ensuring that
students secure placements in top companies
across various sectors.

We believe that education is not confined to
classrooms, which is why we promote
extracurricular activities, leadership
development programs, and social initiatives
to enhance our students' personal growth and
social responsibility.

| invite you to join us at PIMR and be a part of
aninstitution that values excellence, integrity,
and holistic development.

Bestregards

Dr. Davish Jain
Chairman
Prestige Education Foundation

Dear Students,

Choosing the right place to pursue your MBA
is a critical decision, one that shapes your
career and future. At Prestige Institute of
Management and Research (PIMR), Indore,
we believe that an MBA is not just about
acquiring business knowledge, but about
developing the skills, mindset, and resilience
to thrive in the real world. Over the course of
the next two years, we will help you transform
into a well-rounded professional capable of
navigating the complexities of the business
world.

Our MBA program is designed with a rigorous
curriculum that challenges students to think
critically, analyze situations, and come up with
innovative solutions. From day one, you will
be immersed in a learning environment that
emphasizes practical application alongside
theoretical understanding. Our carefully
structured course work, case studies, and live
projects ensure that students are exposed to
real-world scenarios, giving them the tools to
bridge the gap between classroom learning
and industry practices.

The pace at PIMR is fast and intense, pushing
you to think deeply and continuously strive for
excellence. Through hands-on learning,
internships, and workshops with industry
experts, we prepare you to be job-ready by
the time you graduate. The focus is not only

from the
Group Director's Desk

on academics but also on building soft skills
like leadership, communication, and
teamwork that are essential in today's
dynamic business environment.

PIMR understands that education is not one-
dimensional, which is why we focus on your
overall development. Our holistic approach
fosters personal growth alongside academic
achievements. Whether it's through
extracurricular activities, leadership
programs, or global exposure, we ensure that
you emerge as a confident and well-rounded
individual ready to face the challenges ahead.

We are committed to helping you unlock your
full potential and support you every step of
the way during your MBA journey. With
PIMR's strong industry connections,
dedicated faculty, and a curriculum that
mirrors industry needs, your two years with us
will lay the foundation for your successful
career.

| look forward to welcoming you to our
campus and witnessing your growth over the
next two transformative years.

Best regards,

Dr. S. S. Bhakar

Group Director

Prestige Institute of

Management and Research, Indore




It is my pleasure to introduce you to this
Group which has grown tremendously since
its inception in 1994. Prestige offers various
Bachelor's Programs, Master's Programs &
Diploma Programs through varied
departments.

An admission in Prestige is the stepping stone
to a great career move. We are cautious and
selective when it comes to admission. At
Prestige, we firmly believe that every child is
unique and possesses untapped potential
waiting to be unleashed. As such, we strive to
create a nurturing and inclusive environment
that encourages curiosity and exploration,
allowing each student to discover their
strengths and passions.

An institution or a group is only as good as its
people are, and on boarding excellent human
resources to facilitate and guide learning and

from the

Director — Admissions,
PIMR Group

practice is something that is pursued with
hallmark Prestige zeal. The student
community drawn from all over the country
has grown and will continue to grow in
strength and diversity. The dream is to make a
creative, multidisciplinary educational group
which delivers quality education, original
research and practice, is what drives the
academic community here.

Remember that education is not just about
grades but about developing a thirst for
learning that lasts a lifetime. Together, let us
create a future where our students shine as
beacons of hope and knowledge.

Dr. Rajeev Raghuvanshi
Director — Admissions,
PIMR Group

Admission Eligibility Criteria

The candidate must have a valid score in CMAT or the other entrance examinations (if any)

conducted by the respective State Government/Central Government. Graduation in any

discipline with 60% and above marks (or an equivalent CGPA) by any recognized university.

About PIMR, Indore

Prestige Institute of Management and Research (PIMR), Indore, stands as a beacon of academic
excellence and innovation. The institute is proud to have achieved consecutive accreditations with an
'A++' grade by NAAC, alongside I1SO 9001:2015 certification, which exemplifies our commitment to
quality and precision in education. PIMR holds Autonomous Status granted by the University Grants
Commission, ensuring that we are equipped to offer cutting-edge programs and maintain educational
rigor. Our affiliation with Devi Ahilya Vishwavidyalaya, Indore, strengthens our foundation in higher
education.

Vision
To be a Global Leader in Education, Research, and
Development.

Mission
To create socially responsible leaders through:
e Facilitating collaborative and experiential learning.

e Fostering action-oriented research and innovative
best practices.

e Imparting value-based interdisciplinary education
for holisticdevelopment.

Quality Policy

We, at PIMR, are committed to excellence in
education, training, research and consultancy services
to the utmost satisfaction of our stakeholders
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MBA

FULL TIME

About the Program

MBA (FT) is a postgraduate degree program
offered by the Institute that provides
theoretical and practical training for all
areas of business management and
administration. This flagship program of the
Institute is| designed to help budding

managers gain a better understanding of not
only general business management and
administration functions but also have
specific focuses in-functional areas such as
Finance, Marketing, HR, Data Analytics, and
Information Systems.

Program Educational Objectives

& Program Outcomes:

Program Educational
Objectives (PEO):

PEO1: Createawareness ofglobalbusiness
environment for effective decision-
making

PEO2: Acquire skills to effectively commu-
nicate with stakeholders

PEO3: Integrate different functional areas
of management through new-age
skills

PEO4: Demonstrate ethical practices in
business and society

Program Outcomes/
Learning Objectives:

Pol:

Po2:

Po3:

Po4:

Po5:

Po6:

Develop sensitivity towards self,
organization, environment, and
society and analyse their impact on
decision-making

Demonstrate cross-cultural commu-
nication, behavioural skills and
professional etiquette

Infer the nuances of various func-
tional areas of Management and
theirinterconnectedness

Demonstrate problem-solving and
analytical skills

Developing technical skills for
decision-making

Apply principles of ethics, integrity,
empathy and consistency

Course
Structure

Foundation Course

Analysis through Spreadsheets
Financial Accounting
Quantitative Methods |
Fundamentals of Management
PG Lab (Personal Growth)

Semester|

Microeconomics

Business Communication |
Design Thinking
Organizational Behaviour
Quantitative Methods
Marketing Management
Financial Analysis
Management Accounting
Trending Technology
Master Yourself (Workshop)

Semesterll

Sales and Distribution Management
E-Business Applications

Decision Sciences

Financial Management
Macroeconomics

Business Research Methods
Business Communication—II

=~ 4

e Human Resource Management

e Strategic Management

e Learning Managementthrough Practice
e Business Etiquette

e Project Management

e QOperations Management

Semester lll

e Social Project

e Summer Internship

e MOOCS

e Various Elective Courses from General
Management, Data Analytics and Information
Systems, Marketing, Advertising and Public
Relations, Finance, HR, Economics and
International Business

Semester IV

e Capstone Project or Major Research Project

e Strategic Management

e Various Elective Courses from General
Management, Data Analytics and Information
Systems, Marketing, Advertising and Public
Relations, Finance, HR, Economics and
International Business
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Program Educational Objectives
& Program Outcomes:

Program Educational
Objectives (PEO):

PEO1:

PEO2:

PEO3:

PEO4:

Create awareness of the global
business environment for effective
decision-making

Acquire skills to effectively commu-

nicate with stakeholders

Integrate different functional areas
of management through new-age
skills

Demonstrate ethical practices in
businessand society.

Program Outcomes/
Learning Objectives:

Pol:

Po2:

Po3:

Po4:

Po5:

Po6:

Develop sensitivity towards self,
organization, environment, and
society and analyse their impact on
decision-making.

Demonstrate cross-cultural commu-
nication, behavioural skills and
professional etiquette.

Infer the nuances of Marketing and
its interconnectedness with other
functional areas.

Demonstrate problem solving and
analytical skills.

Developing technical skills for
decision-making.

Apply principles of ethics, integrity,
empathy and consistency.

About the Program

MBA (Marketing Management) is a
specialized program in Marketing which
provides foundational training in broad
business and management disciplines and
specialist training in Marketing. The
program provides the opportunity for
deeper expertise in the field of Marketing
and Sales. The Program is designed with an
aim to provide the functional knowledge
and expertise in the marketing and sales

domain will be more relevant in most job
roles. This program is aimed at creating and
training marketing professionals to play
leadership roles in the domain of marketing,
sales and customer services across various
sectors of the economy. The breadth and
depth of the marketing learning is the key
differentiator between an MBA (Marketing
Management) specialized program and any
other typical MBA program.

Course
““ Structure

Foundation Course
Analysis through Spreadsheets

Financial Accounting
Quantitative Methods |
Fundamentals of Management
PG Lab (Personal Growth)

Semester|

Microeconomics

Business Communication |
Design Thinking
Organizational Behaviour
Quantitative Methods
Marketing Management
Digital Marketing - |
Financial Analysis

Trending Technology

Master Yourself (Workshop)

Semester Il
Sales and Distribution Management

Consumer Behavior

Retail Marketing

Marketing Research
Macroeconomics

Human Resource Management
Business Communication—II
Business Etiquette

Operations Management
Financial Management

e Learning Managementthrough Practice (LMP)

Semester lll

e Summer Internship Project
e Social Project
e Project Management
e MOOCS
Electives
e Strategic Product Management
e Rural Marketing
¢ Global Marketing
e Advertising and Sales Promotion
e Digital Marketing — Il
e Principles of Public Relations
e Marketing Analytics
e Data Visualization using Tableau

Semester IV

e Capstone Project or Major Research Project

e Strategic Management
Electives
e Service Marketing
e Business-to-Business Marketing
e Marketing Strategies
e Strategic Brand Management
e Direct and Event Marketing
e Customer Relationship Management
e Marketing Audit
e Business Intelligence through Power BI
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About the Program

MBA (Financial Administration) is a two year
postgraduate program which prepares
students with in-depth knowledge of
Financial Statement Analysis, Asset pricing,
Business valuation, Risk management,
Wealth Management, etc. The course helps
in developing skills such as comprehensive
data evaluation, logical analysis, and

proactive decision-making. MBA (Financial
Administration) is the right career choice for
students with sound financial and analytical
skills and a deep understanding of financial
models and the stock market. During the
program, students will learn to develop an
interdisciplinary approach towards various
facets of Economics and Management.

Program Educational Objectives

& Program Outcomes:

Program Educational
Objectives (PEO):

PEO1: Create awareness of the global
business environment for effective
decision-making

PEO2: Acquire skills to effectively commu-

nicate with stakeholders

PEO3: Integrate different functional areas
of management through new-age
skills

PEO4: Demonstrate ethical practices in
businessand society.

Program Outcomes/
Learning Objectives:

Pol:

Po2:

Po3:

Po4:

Po5:

Po6:

Develop sensitivity towards self,
organization, environment, and
society and analyse their impact on
decision-making.

Demonstrate cross-cultural commu-
nication, behavioural skills and
professional etiquette.

Infer the nuances of Finance and its
interconnectedness with other
functional areas.

Demonstrate problem-solving and
analytical skills.

Developing technical skills for
decision-making.

Apply principles of ethics, integrity,
empathy and consistency.

Course
Structure

Foundation Course

¢ Analysisthrough Spreadsheets
¢ Financial Accounting

e Quantitative Methodsl|

¢ Fundamentals of Management
e PG Llab(Personal Growth)

Semester|

e Microeconomics

e Business Communication |

e DesignThinking

e Quantitative Methods I

e Trending Technology

e Master Yourself (Workshop)

¢ Financial Statement Analysis

e Costand ManagementAccounting
¢ Indian Financial System

Semesterll

e Marketing Management

e Decision Sciences

e Macroeconomics

e Business Research Methods
e Business Communication—II

¢ QOrganizational Behavior & Human Resource

Management
e TheEntrepreneurial Mindset
e Learning Managementthrough Practice
e Business Etiquette
¢ Financial Management
¢ Investment Analysis and Portfolio
Management

=~ 4

Financial Derivatives
Bank Management

Semester lll (with electives)

Summer Internship Project

Social Project

MOOCS

Project Finance

Business Valuation

Tax Planning and Management
Mutual Fund

Fundamental and Technical Analysis
Interest Rate and Currency Derivatives
Life and General Insurance

Capital Market

Corporate Governance

Business Intelligence through Power Bl
Microfinance

Semester IV (with electives)

Capstone Project or Major Research Project
Strategic Financial Management
Economic Indicator

Financial Services

Wealth Management

Financial Analytics

Fixed Income Securities

Corporate Restructuring
International Financial Management
Futures and Options Trading Strategy
Business Simulation

Data Analytics using Tableau



MBA
INTERNATIONAL

BUSINESS

About the Program

The two-year, full-time International
Business program is designed to equip
students with the skills they need to succeed
as business professionals in today's
competitive global environment. In a time
when frontiers between countries are
becoming more complicated, the
programme gives helpful insights into the
global implications of every business
activity. The curriculum and methodology

are thoroughly calibrated to promote cross-
functional capabilities, leadership skills,
foreign language ability, and cross-cultural
appreciation as part of a holisticapproach to
program delivery. Along with information
acquisition, emotional maturity and value-
based behaviour are prioritized. After two
years, the-students graduate from the MBA
(IB) program-with a-creative and globally
integrated perspective.

Program Educational Objectives

& Program Outcomes:

Program Educational
Objectives (PEO):

PEO1l: Create awareness of the global
business environment for effective
decision-making

PEO2: Acquire skills to effectively commu-

nicate with stakeholders

PEO3: Integrate different functional areas
of management through new-age
skills

PEO4: Demonstrate ethical practices in
businessand society.

Program Outcomes/
Learning Objectives:

Pol:

Po2:

Po3:

Po4:

Po5:

PO6:

Develop sensitivity towards self,
organization, environment, and
society and analyse their impact on
decision-making.

Demonstrate cross-cultural commu-
nication, behavioural skills and
professional etiquette.

Infer the nuances of International
Business and its interconnectedness
with other functional areas.

Demonstrate problem-solving and
analytical skills.

Developing technical skills for
decision-making.

Apply principles of ethics, integrity,
empathy and consistency.

Course
Structure

Foundation Course

Analysis through Spreadsheets
Financial Accounting
Quantitative Methods |
Fundamentals of Management
PG Lab (Personal Growth)

Semester|

Microeconomics

Business Communication |

Design Thinking

Quantitative Methodsl
Marketing Management

Financial Statement Analysis
Costand Management Accounting
Supply Chain Management

EXIMI

Semesterll

Macroeconomics

Sales and Distribution Management
Fundamentals of Data Analytics
Decision Sciences

Financial Management

e Business Research Methods

e BusinessCommunication—II

e OBandHuman Resource Management
e Learning Managementthrough Practice
e French/German

e Project Management

e Logistics Management

e Exim Managementl|

Semester lll

e Summer Internship/International Immersion

e Social Project
e MOOCS

(With Electives from Supply Chain, Marketing

and Finance specializations)
Semester IV
e Thrust Product and Thrust Market
e Warehouse Management
e TOQM
e Major Research Project/Capstone project

(With Electives from Marketing and Finance

specializations)
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About the Program

Among all resources available, Human
Resource is a very important and dynamic
resource. No organisation can grow without
the contribution of human resources. MBA
(PA) program is a specialised program for
students who want to pursue their career in
HR. To cater to the needs of the corporate
world, this course is preparing students to
face future challenges in HR. Students are
given inputs on all functional areas but the
main emphasis is on practical exposure in
HR related subjects. Students get core

functional knowledge with the help of
experienced faculty members. Extra Mural
Lectures of Industry experts are also
arranged for students to gain practical
knowledge in the HR domain. Students are
also motivated to organise events like HR
Summit, HR quiz, social activities etc. This
leads to holistic development of the
potential of future HR managers that can
thrive and succeed in an ever-changing
corporate world.

Course
Structure

Program Educational Objectives

& Program Outcomes:

Program Educational
Objectives (PEO):

PEO1l: Create awareness of the global
business environment for effective
decision-making

PEO2: Acquire skills to effectively commu-

nicate with stakeholders

PEO3: Integrate different functional areas
of management through new-age
skills

PEO4: Demonstrate ethical practices in
businessand society.

Program Outcomes/
Learning Objectives:

Pol:

Po2:

Po3:

Po4:

Po5:

Po6:

Develop sensitivity towards self,
organization, environment, and
society and analyse their impact on
decision-making.

Demonstrate cross-cultural
communication, behavioural skills
and professional etiquette.

Infer the nuances of Human Resource
and its interconnectedness with
other functional areas.

Demonstrate problem solving and
analytical skills.

Developing technical skills for
decision-making.

Apply principles of ethics, integrity,
empathy and consistency.

Foundation Course

e Analysisthrough Spreadsheets
e Financial Accounting

e Quantitative Methods |

e Fundamentals of Management
e PG Llab (Personal Growth)

Semester |

e Micro Economics

e Business Communication |

e DesignThinking

e QOrganizational Behaviour

e Human Resource Management
e Quantitative Methods -

e Marketing Management

e Master Yourself (Workshop)

Semesterll
e Macroeconomics
e HRLawsl

e Compensationand Reward Management
¢ Talent Acquisition and Retention

e Personality Development

e Business Research Methods

e Business Ethics

e Business Communication

e Business Law

e Basicsof Psychology

e Learning Managementthrough Practices
e Strategic Management

v

Semester Il (with electives)

Summer Internship Project
Social Project

MOOCS

HR Analytics

HR Laws I

Learning and Development
Strategic HRM

Social and Industrial Psychology
HR Planning and Audit

Global HRM

Managing Diversity at workplace
Personal Effectiveness and self-leadership
Digital Transformation in HRM
Emotional Intelligence
Interviewing Skills

Building learning Organization

Semester IV (with electives)

Capstone Project or Major Research Project
HR Laws Il

Organizational Theory and Design
Managerial Creativity and Innovation
Sustainable Development in HR
Strategic Change Management
Performance Management System
HR for Business Excellence
Behavioural Economics

Agile HR

Knowledge Management

Team Dynamics

Competency Mapping

Employee Experience Design
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About the Program

MBA (Advertising and Public Relations) is a
super-specialized program in Advertising
and Marketing. The program.provides
foundation training in broad business and
management disciplines and specialized
training in Advertising and Marketing. It
provides the opportunity for deeper
expertise in the field of Advertising, Public
Relations, and Marketing. This program is
aimed at creating and training marketing

professionals to play leadership roles in the
domain of Advertising, Marketing, Sales and
Customer services across various sectors of
the economy. The breadth and depth of the
marketing learning is the key differentiator
between the Institute's super specialized
program MBA (Advertising and Public
Relations) and any other typical MBA
program.

Program Educational Objectives

& Program Outcomes:

Program Educational
Objectives (PEO):

PEO1: Create awareness of the global
business environment for effective
decision-making

PEO2: Acquire skills to effectively commu-

nicate with stakeholders

PEO3: Integrate different functional areas
of management through new-age
skills

PEO4: Demonstrate ethical practices in
businessand society.

Program Outcomes/
Learning Objectives:

Pol:

Po2:

Po3:

Po4:

Po5:

Po6:

Develop sensitivity towards self,
organization, environment, and
society and analyse their impact on
decision-making.

Demonstrate cross-cultural commu-
nication, behavioural skills and
professional etiquette.

Infer the nuances of Advertising and
Public Relations and its inter-
connectedness with other functional
areas.

Demonstrate problem solving and
analytical skills.

Developing technical skills for
decision-making.

Apply principles of ethics, integrity,
empathy and consistency.

Course
Structure

Foundation Course

e Analysisthrough Spreadsheets
e Financial Accounting

e Quantitative Methods |

e Fundamentals of Management
e PG Llab (Personal Growth)

Semester |

e Microeconomics

e Business Communication |
e DesignThinking

¢ Organizational Behaviour
e Quantitative Methods

e Marketing Management

e Digital Marketing—1

e QOrganisational Behaviour
¢ Trending Technology

e Master Yourself (Workshop)

Semester Il

e Macroeconomics

e Salesand Distribution Management
e Consumer Behaviour

e Advertising Management

e Marketing Research

e Computer Graphics

e HumanResource Management
e BusinessCommunication—II

e Business Etiquette

¢ Financial Management

J

e Learning Managementthrough Practice

Semesterlll
e Summer Internship Project
e Social Projec
e Project Management
e MOOCS
(Electives)
e Retail Marketing
e Rural Marketing
¢ Global Marketing
e Digital Marketing — Il
e Principles of Public Relations
e Advertising Designing Principles
e Copy and Content Writing
e Marketing Analytics
e Data Visualization using Tableau

Semester IV

e (Capstone Project / MRP

e Strategic Management
(Electives)

e Services Marketing

e Business-to-Business Marketing

e Marketing Strategies

e Strategic Brand Management

e Direct and Event Marketing

e Account and Media Planning

¢ Media Planning

e Business Intelligence through Power BI



N Curriculum
Structure

Projects (MRP,
SIP, Capstone,
Live Project,
Social Project)

MOOCs

Value Added
Courses

Non-Credit Compulsory
Courses (PG Workshop,
Design Thinking Workshop,
Leadership Lab)

Elective Core
Courses Courses

, Total Credits —112-120
(Including Virtual Credits)

Value Added Courses

Yoga and Happiness and Sanskrit for Management
Meditation Wellbeing Wisdom from Bhagwat Gita
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Dr. S.S. Bhakar
Group Director,
PIMR, Indore

Dr. Sunita Arya
Principal,
Department of Law

Dr. Nitin Tanted
Professor

Dr. Rupal Chowdhary
Associate Professor

FACULTY

PIMR, INDORE

Colonel (Dr). Subramanian  Dr. Nishant Joshi Dr. Deepak Jaroliya
Raman lyer Director Department of Law,  Director, IQAC (Internal
Director UG Campus PIMR, Indore Quality Assurance Cell)

Dr. Sanjeev Patni Dr. Sumita Sarkar
CEO, AIC Prestige & Director, Dean
Prestige Exponentia Liberal Arts and Sciences

Dr. Alok Bansal Dr. Anukool Manish Hyde Dr. Murlidhar Panga Dr. Prateek Sharma Dr. Vipin Choudhary
Professor Professor Professor Professor Professor

Dr. Ajit Upadhyaya Dr. Nirmal Kumar Pagaria ~ Dr. Nitin Girdharwal Mr. Brajesh Gupta
Professor Professor Professor Professor

Dr. Rajesh Jangalwa
Associate Professor

Dr. Amitabh Joshi
Associate Professor

Dr. Pratima Jain
Associate Professor

Dr. Manisha Singhai
Associate Professor

Dr. Jyoti Vyas Bajpai
Associate Professor

Dr. Pragya Keshari
Associate Professor

Dr. Satnam Kaur Ubeja
Associate Professor

Dr. Bharti Malukani
Assistant Professor

Dr. Arpit Loya
Assistant Professor
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Dr. Deepti Bajpai
Assistant Professor

Dr. Deepesh Y. Mahajan
Assistant Professor

Dr. Sharda Haryani
Associate Professor

Dr. Sukhjeet Matharu
Associate Professor

Dr. Minal Uprety
Associate Professor
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Dr. CA Sachidanand Pachori Dr. Prayatna Jain Dr. Pranay Karnik
Assistant Professor Assistant Professor Assistant Professor

Mr. Kamlesh Jain
Assistant Professor

Mr. Gopal Kag
Assistant Professor

Ms. Sayali Bandi
Assistant Professor

Ms. Swati Rai
Assistant Professor

Dr. Rashmi Gharia
Assistant Professor

Assistant Professor
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Dr. Gagan Bhati Dr. Rashmi Badjatya Rawat Dr. Amrita Baid More
Assistant Professor Assistant Professor Assistant Professor

Assistant Professor

Dr. Pallavi (Joshi) Kapooria  Mr. Jalaj Sarmandal

Dr. Raksha Thakur
Assistant Professor

Dr. Deepesh Mamtani
Assistant Professor

Dr. Nidhi Sharma

Dr. Ajay Malpani
Assistant Professor

Dr. Vidya Telang
Assistant Professor

Dr. Deepa Shrivastava
Assistant Professor

Dr. Shweta Mogre

Assistant Professor Assistant Professor

Dr. Prachi Maheshwari
Assistant Professor

Dr. Chetan Nagar
Assistant Professor
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Dr. Saurabh Singh Dr. Chanchala Jain CS. Priyanka Mathur Mr. Nakul Singh Chouhan CA Sakshi Verma Mr. Bhavesh Soni Dr. Purnesh Gulbake Mr. Ravishankar Singh Ms. Srishti Dixit Ms. Sanmati Rathore Ms. Shreya Pandey Dr. Ankush Verma
Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor

Ms. Shaan Malhotra Ms. Bhavya Bhatt Dr. Sumit Zokarkar Ms. Arushi Shrivastava Ms. Navrati Dongrey Ms. Vidhi Tiwari Dr. Nandan Velankar Ms. Geeti Dwivedi Dr. Vanshika R Gangwani Ms. Harsheeta Bhardwaj Dr. Kavita Jaimini Nanda Ms. Nivedita Wagle
Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor

Dr. Anita Parmar Dr. Bindiya Goyal Dr. Nitu Singh Sisodia Dr. Pooja Pastore Shukla Dr. Timsy Kapoor Dr. Neha Sahu Mr. Anurag Singh Chauhan  Ms. Kuljeet Chourey CA Niranjan Lahoti Ms. Anshi Joshi Dr. Anurag Trivedi
Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor
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Dr. Suchita Gupta Dr. Deepti Sharma Dr. Chitra Joshi Dr. Priyanka Chawla Dr. Manoj Raghuvanshi Dr. Shail Shri Sharma Ms. Reema Rajawat Mr. Ankit Nandwal Dr. Avani Trivedi Dr. Manisha Bhatnagar Ms. Charmie Dalal Dr. Jaya Jaisinghani
Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor
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Mr. Sumit Maheshwari Ms. Isha Joshi Ms. Aditi Sharma Dr. Vivek Sharma Mr. Sumit Jain Ms. Charu Maheshwari Dr. Shalu Kotwani Ms. Anushka Sinha CA. Ranjeet Jaiswal Ms. Neha Sharma Mr. Astik Upadhyay
Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor Assistant Professor




