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Sometimes
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Rarely Sometimes Significantly Strongly Agree Usually Everytime Usually Fully Everytime Neutral Moderate Agree Moderate Above 90% Agree
MBA (Marketing
Female Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree Moderate Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing Ocassionally /
Male Management) 2nd Semester 70 to 84% Thoroughly Always effective |Good Always Fair Sometimes Regularly Moderately Neutral Usually Usually Usually Reasonably Everytime Neutral To a great extent |Neutral Moderate Above 90% Neutral
Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Poorly Just satisfactorily |Fair Sometimes Unfair [Sometimes Rarely Not at all Disagree Rarely Rarely Rarely Partially Never Disagree Some what Disagree Some what Above 90% Disagree
Female MBA (Full Time) 2nd Semester 70 to 84% Indifferently Just satisfactorily |Fair Usually Fair Never Rarely Marginally Disagree Rarely Usually Usually Slightly Never Neutral Some what Disagree Very little Above 90% Neutral
Ocassionally /
Female MBA (Full Time) 2nd Semester 70 to 84% Thoroughly Just satisfactorily [Good Always Fair Rarely Regularly Marginally Agree Sometimes Usually Everytime Fully Everytime Neutral Some what Agree Moderate Above 90% Neutral
Ocassionally /
Male MBA (Full Time) 4th Semester 70 to 84% Satisfactorily Just satisfactorily |Fair Usually Fair Rarely Regularly Moderately Disagree Rarely Rarely Sometimes Fully Everytime Disagree Very little Disagree Very little Above 90% Disagree
MBA (Advertising and Ocassionally / Ocassionally /
Female Public Relation) 2nd Semester 70 to 84% Satisfactorily Always effective [Good Usually Fair Rarely Rarely Moderately Agree Rarely Sometimes Sometimes Fully Everytime Neutral Some what Neutral To a great extent |Above 90% Agree
Generally Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Indifferently ineffective Good Usually Fair Sometimes Often Moderately Strongly Agree Sometimes Sometimes Sometimes Fully Never Strongly Agree Very little Disagree Some what Above 90% Neutral
MBA (Financial Ocassionally /
Male Administration) 2nd Semester 55 to 69% Satisfactorily Always effective |Very good Usually Fair Usually Regularly Moderately Agree Usually Usually Usually Fully Sometimes Agree Moderate Agree Moderate Above 90% Agree
MBA (International Ocassionally /
Male Business) 2nd Semester 55 to 69% Satisfactorily Always effective |Very good Usually Fair Usually Regularly Moderately Agree Usually Usually Usually Fully Sometimes Agree Moderate Agree Moderate Above 90% Agree
MBA (Marketing Sometimes Ocassionally / Ocassionally /
Female Management) 2nd Semester 70 to 84% Satisfactorily effective Very good Always Fair Rarely Rarely Marginally Neutral Rarely Sometimes Everytime Fully Sometimes Neutral Some what Agree Some what Above 90% Neutral
MBA (Advertising and Ocassionally /
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Rarely Sometimes Very well Neutral Sometimes Usually Usually Partially Everytime Neutral Some what Agree Some what Above 90% Agree
MBA (Advertising and Ocassionally /
Female Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Rarely Often Very well Neutral Sometimes Usually Usually Partially Everytime Neutral Some what Agree Some what Above 90% Agree
MBA (Financial Ocassionally / Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily [Good Usually Fair Sometimes Rarely Moderately Agree Usually Usually Usually Partially Sometimes Neutral Very little Disagree Some what Above 90% Neutral
MBA (Marketing Ocassionally / Ocassionally /
Female Management) 2nd Semester 55 to 69% Satisfactorily Just satisfactorily [Good Usually Fair Sometimes Often Very well Agree Usually Usually Usually Partially Sometimes Neutral Some what Agree Some what Above 90% Agree
Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Often Very well Neutral Usually Usually Usually Partially Sometimes Agree Moderate Neutral Moderate Above 90% Agree
Sometimes Ocassionally / Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily effective Good Sometimes Unfair [Sometimes Sometimes Moderately Neutral Rarely Rarely Sometimes Partially Everytime Disagree Very little Neutral Some what Above 90% Disagree
MBA (Marketing Sometimes Ocassionally / Ocassionally /
Female Management) 4th Semester 85 to 100% Satisfactorily effective Good Sometimes Unfair [Sometimes Often Moderately Neutral Rarely Rarely Sometimes Partially Everytime Disagree Very little Neutral Some what Above 90% Disagree
Very poor
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily communication |Good Sometimes Unfair |Never Regularly Moderately Agree Usually Everytime Usually Partially Everytime Agree Moderate Neutral Moderate Above 90% Neutral
Sometimes Ocassionally / Ocassionally /
Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly effective Very good Usually Fair Never Sometimes Moderately Neutral Sometimes Everytime Sometimes Partially Everytime Neutral To a great extent |Agree Very little Above 90% Strongly Disagree
MBA (Marketing Sometimes Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Male Management) 4th Semester 85 to 100% Thoroughly effective Very good Usually Fair Never Often Moderately Neutral Sometimes Sometimes Sometimes Partially Sometimes Neutral To a great extent |Agree Very little Above 90% Strongly Disagree
MBA (Financial Ocassionally / Ocassionally /
Female Administration) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Sometimes Unfair |Rarely Rarely Moderately Strongly Agree Usually Sometimes Usually Partially Sometimes Agree Some what Disagree Moderate Above 90% Agree
MBA (Marketing Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Sometimes Regularly Very well Neutral Usually Sometimes Sometimes Partially Sometimes Neutral Moderate Agree Moderate Above 90% Agree
Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Good Usually Fair Usually Often Very well Neutral Sometimes Sometimes Sometimes Partially Sometimes Neutral Moderate Neutral Moderate Above 90% Agree
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Always Fair Rarely Regularly Very well Agree Everytime Usually Everytime Reasonably Everytime Strongly Agree Moderate Strongly Agree Moderate Above 90% Agree
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Always Fair Rarely Sometimes Very well Agree Everytime Usually Everytime Reasonably Everytime Strongly Agree Moderate Strongly Agree Moderate Above 90% Agree
MBA (Financial Ocassionally /
Male Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Sometimes Sometimes Very well Agree Everytime Usually Everytime Reasonably Everytime Agree To a great extent |Strongly Agree Moderate Above 90% Agree
MBA (Marketing Ocassionally /
Female Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Everytime Regularly Moderately Agree Usually Usually Usually Reasonably Sometimes Agree Moderate Agree Moderate Above 90% Agree
Sometimes Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Everytime Regularly Very well Neutral Sometimes Sometimes Usually Reasonably Sometimes Neutral To a great extent |Agree To a great extent |Above 90% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Female Administration) 2nd Semester 70 to 84% Satisfactorily effective Good Usually Fair Usually Rarely Moderately Agree Usually Sometimes Usually Reasonably Sometimes Agree Moderate Agree To a great extent |Above 90% Agree
Ocassionally / Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Poorly Just satisfactorily [Good Usually Fair Sometimes Often Moderately Agree Sometimes Sometimes Sometimes Reasonably Sometimes Neutral Some what Agree Moderate Above 90% Neutral
MBA (Marketing Sometimes Ocassionally / Ocassionally / Ocassionally /
Male Management) 2nd Semester 85 to 100% Satisfactorily effective Excellent Sometimes Unfair |Sometimes Often Moderately Neutral Usually Sometimes Usually Reasonably Sometimes Agree Some what Neutral Moderate Above 90% Neutral
Ocassionally / Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Poorly Just satisfactorily [Good Usually Fair Sometimes Often Moderately Agree Sometimes Sometimes Sometimes Reasonably Sometimes Neutral Some what Agree Moderate Above 90% Neutral
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Usually Regularly Very well Agree Everytime Everytime Everytime Reasonably Everytime Agree Moderate Neutral Moderate Above 90% Agree
MBA (Advertising and Ocassionally / Ocassionally /
Female Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Sometimes Sometimes Moderately Neutral Sometimes Usually Usually Slightly Everytime Neutral Some what Neutral Some what Above 90% Neutral
MBA (Advertising and Ocassionally / Ocassionally /
Female Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Sometimes Often Moderately Neutral Sometimes Usually Usually Slightly Everytime Neutral Some what Neutral Some what Above 90% Neutral
Ocassionally / Ocassionally /
Male MBA (Full Time) 4th Semester 55 to 69% Satisfactorily Just satisfactorily |Fair Sometimes Unfair |Sometimes Rarely Marginally Neutral Rarely Rarely Usually Slightly Sometimes Disagree Very little Disagree Some what Above 90% Neutral
Ocassionally / Ocassionally /
Female MBA (Full Time) 4th Semester 70 to 84% Satisfactorily Just satisfactorily [Good Sometimes Unfair [Sometimes Rarely Marginally Neutral Rarely Rarely Usually Slightly Sometimes Neutral Very little Neutral Some what Above 90% Neutral
MBA (Marketing Sometimes
Female Management) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Usually Regularly Very well Agree Everytime Usually Everytime Partially Everytime Strongly Agree Moderate Agree To a great extent |Above 90% Agree
MBA (Marketing Sometimes
Female Management) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Usually Regularly Very well Agree Everytime Usually Everytime Partially Everytime Strongly Agree Moderate Agree To a great extent |Above 90% Agree




Sometimes

Female MBA (Full Time) 2nd Semester 70 to 84% Poorly effective Good Sometimes Unfair |Never Sometimes Moderately Neutral Usually Everytime Usually Partially Rarely Agree Some what Neutral Some what Above 90% Neutral
MBA (Financial Sometimes
Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Usually Sometimes Very well Agree Usually Everytime Usually Partially Rarely Agree Some what Agree Some what Above 90% Neutral
MBA (Advertising and
Male Public Relation) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Sometimes Very well Agree Rarely Everytime Usually Partially Rarely Neutral Moderate Disagree Moderate Above 90% Agree
Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Good Sometimes Unfair [Sometimes Sometimes Moderately Agree Sometimes Usually Sometimes Reasonably Rarely Agree Some what Neutral Moderate Above 90% Agree
Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily |Fair Usually Fair Sometimes Regularly Marginally Disagree Sometimes Sometimes Sometimes Reasonably Everytime Agree Some what Neutral Some what Above 90% Neutral
Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily |Fair Usually Fair Sometimes Sometimes Marginally Disagree Sometimes Everytime Sometimes Reasonably Everytime Agree Some what Neutral Some what Above 90% Neutral
MBA (Financial Ocassionally / Ocassionally /
Female Administration) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily |Fair Always Fair Sometimes Rarely Moderately Agree Sometimes Usually Everytime Slightly Rarely Disagree Some what Strongly Agree Very little Above 90% Neutral
MBA (Marketing Sometimes
Male Management) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Rarely Often Moderately Neutral Usually Usually Usually Slightly Rarely Disagree Some what Neutral Some what Above 90% Neutral
MBA (Marketing
Female Management) 2nd Semester 55 to 69% Satisfactorily Just satisfactorily |Good Usually Fair Usually Regularly Moderately Neutral Rarely Rarely Usually Slightly Rarely Neutral Very little Agree Some what Above 90% Neutral
MBA (Financial Sometimes
Female Administration) 2nd Semester 70 to 84% Satisfactorily effective Very good Always Fair Never Regularly Marginally Agree Rarely Rarely Usually Slightly Rarely Agree Very little Neutral Moderate Above 90% Neutral
MBA (Financial Sometimes
Female Administration) 2nd Semester 70 to 84% Satisfactorily effective Very good Always Fair Never Sometimes Marginally Agree Rarely Rarely Usually Slightly Everytime Agree Very little Neutral Moderate Above 90% Neutral
Ocassionally /
Male MBA (Full Time) 4th Semester 30 to 54% Indifferently Just satisfactorily |Fair Usually Unfair Sometimes Rarely Very well Neutral Rarely Rarely Usually Slightly Everytime Neutral Some what Strongly Disagree |[Not at all Above 90% Neutral
MBA (Advertising and Sometimes
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Usually Often Significantly Strongly Agree Usually Rarely Usually Slightly Everytime Agree Moderate Neutral To a great extent |Above 90% Agree
MBA (Advertising and Sometimes
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Usually Often Significantly Strongly Agree Usually Rarely Usually Fully Everytime Agree Moderate Neutral To a great extent |Above 90% Agree
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Good Always Fair Usually Never Marginally Neutral Rarely Rarely Usually Fully Everytime Neutral Some what Disagree Some what Above 90% Neutral
MBA (International
Female Business) 4th Semester 85 to 100% Satisfactorily Always effective |Good Always Fair Usually Regularly Marginally Neutral Rarely Rarely Usually Fully Everytime Neutral Some what Disagree Some what Above 90% Neutral
Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily [Good Usually Fair Usually Rarely Moderately Agree Sometimes Sometimes Usually Fully Everytime Neutral Some what Neutral Moderate Above 90% Neutral
Sometimes Ocassionally / Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Rarely Often Moderately Agree Sometimes Sometimes Sometimes Fully Rarely Neutral Moderate Neutral Some what Above 90% Neutral
MBA (Financial Ocassionally / Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Sometimes Often Moderately Neutral Usually Sometimes Usually Fully Everytime Neutral Moderate Agree Moderate Above 90% Agree
MBA (Marketing Sometimes Ocassionally / Ocassionally / Ocassionally /
Female Management) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Rarely Often Moderately Agree Sometimes Sometimes Sometimes Fully Everytime Neutral Moderate Neutral Some what Above 90% Neutral
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Often Very well Neutral Usually Everytime Everytime Fully Usually Neutral Some what Neutral Moderate Above 90% Agree
Sometimes Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Excellent Always Fair Everytime Often Very well Strongly Agree Usually Everytime Sometimes Fully Usually Agree Moderate Agree Some what Above 90% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Male Administration) 2nd Semester 85 to 100% Thoroughly effective Good Sometimes Unfair [Sometimes Rarely Moderately Agree Usually Usually Sometimes Partially Usually Neutral Some what Agree Moderate Above 90% Neutral
Sometimes
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Fair Usually Fair Usually Often Very well Strongly Agree Usually Usually Usually Partially Usually Agree Moderate Agree To a great extent |Above 90% Agree
MBA (International Sometimes
Female Business) 2nd Semester 85 to 100% Satisfactorily effective Fair Usually Fair Usually Often Very well Strongly Agree Usually Usually Usually Partially Usually Agree Moderate Agree To a great extent |Above 90% Agree
MBA (Financial Sometimes Ocassionally /
Female Administration) 2nd Semester 70 to 84% Thoroughly effective Very good Usually Fair Sometimes Regularly Moderately Agree Usually Usually Usually Reasonably Usually Agree Some what Agree Some what Above 90% Agree
MBA (International Sometimes Ocassionally /
Female Business) 2nd Semester 70 to 84% Thoroughly effective Very good Usually Fair Sometimes Sometimes Moderately Agree Usually Usually Usually Reasonably Usually Agree Some what Agree Some what Above 90% Agree
MBA (Financial Sometimes
Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Everytime Sometimes Very well Agree Usually Usually Usually Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (Marketing Sometimes
Female Management) 2nd Semester 70 to 84% Satisfactorily effective Very good Always Fair Usually Regularly Very well Neutral Usually Everytime Usually Reasonably Usually Agree Moderate Agree Some what Above 90% Agree
Sometimes Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Sometimes Unfair [Sometimes Sometimes Moderately Neutral Sometimes Everytime Usually Reasonably Usually Agree Moderate Neutral Some what Above 90% Neutral
Sometimes Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Sometimes Unfair [Sometimes Often Moderately Neutral Sometimes Sometimes Usually Reasonably Usually Agree Moderate Neutral Some what Above 90% Neutral
Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective [Good Sometimes Unfair |Rarely Regularly Very well Agree Sometimes Sometimes Usually Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Very well Agree Everytime Everytime Usually Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (Financial Sometimes
Female Administration) 2nd Semester 70 to 84% Satisfactorily effective Very good Sometimes Unfair |Usually Rarely Very well Agree Usually Everytime Everytime Reasonably Usually Neutral Moderate Agree To a great extent |Above 90% Agree
MBA (Personnel Sometimes Ocassionally / Ocassionally /
Female Administration) 2nd Semester 85 to 100% Thoroughly effective Very good Usually Fair Sometimes Often Moderately Agree Sometimes Everytime Everytime Reasonably Usually Neutral Moderate Agree To a great extent |Above 90% Neutral
Female MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Everytime Regularly Significantly Agree Usually Usually Usually Fully Everytime Strongly Agree Moderate Agree Moderate Above 90% Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Everytime Regularly Significantly Strongly Agree Everytime Usually Usually Fully Everytime Strongly Agree Moderate Agree Moderate Above 90% Agree
Male MBA (Full Time) 2nd Semester 55 to 69% Thoroughly Always effective |Excellent Always Fair Usually Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
Sometimes Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly effective Very good Sometimes Unfair [Sometimes Regularly Very well Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and
Male Public Relation) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and
Female Public Relation) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Fully Everytime Agree To a great extent |Agree Moderate Above 90% Strongly Agree
Ocassionally /
Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Sometimes Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Won't teach at all |Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (International
Female Business) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Fully Everytime Agree To a great extent |Agree Moderate Above 90% Strongly Agree
Sometimes
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly effective Very good Usually Fair Rarely Often Very well Agree Usually Everytime Everytime Fully Everytime Agree Moderate Agree To a great extent |Above 90% Neutral
MBA (International Sometimes
Male Business) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Usually Often Very well Strongly Agree Everytime Everytime Usually Fully Everytime Strongly Agree Moderate Agree Moderate Above 90% Neutral
Sometimes
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Everytime Regularly Very well Neutral Usually Everytime Usually Reasonably Everytime Agree Moderate Strongly Agree Moderate Above 90% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Regularly Very well Agree Everytime Everytime Everytime Reasonably Everytime Agree Moderate Agree Moderate Above 90% Agree




Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Regularly Very well Agree Everytime Everytime Everytime Reasonably Everytime Agree Moderate Agree Moderate Above 90% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Often Very well Strongly Agree Usually Everytime Usually Reasonably Everytime Agree To a great extent |Strongly Agree To a great extent |Above 90% Agree
MBA (Advertising and Ocassionally /
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Everytime Often Significantly Agree Usually Everytime Sometimes Reasonably Everytime Agree Moderate Strongly Agree Moderate Above 90% Strongly Agree
MBA (Advertising and Sometimes Ocassionally /
Female Public Relation) 2nd Semester 70 to 84% Satisfactorily effective Good Sometimes Unfair |Rarely Often Moderately Agree Sometimes Usually Everytime Partially Never Neutral Some what Neutral To a great extent |Above 90% Neutral
Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Just satisfactorily |Good Usually Fair Usually Rarely Marginally Disagree Rarely Rarely Sometimes Partially Never Disagree Some what Neutral Not at all Above 90% Agree
Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Just satisfactorily |Good Usually Fair Usually Regularly Marginally Disagree Rarely Rarely Sometimes Partially Never Disagree Some what Neutral Not at all Above 90% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Male Administration) 4th Semester 85 to 100% Thoroughly effective Excellent Always Fair Sometimes Sometimes Significantly Agree Sometimes Never Usually Fully Everytime Strongly Disagree |To a great extent [Strongly Agree To a great extent |Above 90% Agree
Sometimes
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily effective Good Usually Unfair Never Sometimes Marginally Agree Usually Rarely Usually Fully Everytime Neutral Some what Agree Moderate Above 90% Agree
Generally Ocassionally /
Male MBA (Full Time) 2nd Semester 55 to 69% Poorly ineffective Fair Usually Fair Sometimes Rarely Marginally Disagree Rarely Rarely Rarely Fully Everytime Disagree Very little Agree Moderate Above 90% Disagree
Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 4th Semester 55 to 69% Satisfactorily Just satisfactorily |Fair Sometimes Unfair [Sometimes Often Moderately Neutral Sometimes Sometimes Usually Fully Never Neutral Moderate Neutral Not at all Above 90% Neutral
MBA (Financial Ocassionally / Ocassionally / Ocassionally /
Female Administration) 4th Semester 55 to 69% Satisfactorily Just satisfactorily |Fair Sometimes Unfair [Sometimes Often Moderately Neutral Sometimes Sometimes Usually Fully Never Neutral Moderate Neutral Not at all Above 90% Neutral
MBA (Financial Ocassionally / Ocassionally /
Male Administration) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily [Good Usually Unfair Sometimes Regularly Moderately Agree Usually Never Sometimes Unable to Never Neutral Very little Neutral Some what Above 90% Neutral
Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily [Good Sometimes Unfair [Sometimes Never Not at all Neutral Never Never Sometimes Unable to Never Neutral Some what Strongly Disagree |Not at all Above 90% Strongly Disagree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Never Regularly Significantly Agree Usually Everytime Everytime Unable to Never Strongly Disagree |To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Never Regularly Significantly Agree Usually Everytime Everytime Unable to Never Strongly Disagree |To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
Sometimes Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Very good Sometimes Unfair |Never Often Very well Agree Sometimes Everytime Usually Unable to Never Neutral Some what Strongly Agree Some what Above 90% Strongly Agree
MBA (Financial Ocassionally /
Female Administration) 2nd Semester 70 to 84% Thoroughly Always effective |Very good Usually Fair Everytime Regularly Moderately Agree Usually Usually Usually Partially Sometimes Agree Moderate Strongly Agree Moderate Above 90% Agree
MBA (Financial Ocassionally / Ocassionally / Ocassionally /
Female Administration) 2nd Semester 70 to 84% Thoroughly Always effective |Very good Usually Fair Sometimes Regularly Very well Agree Sometimes Usually Usually Partially Sometimes Agree To a great extent |Agree Moderate Above 90% Agree
Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Sometimes Sometimes Moderately Agree Usually Usually Usually Partially Sometimes Neutral Some what Neutral Very little Above 90% Neutral
MBA (Financial Ocassionally /
Female Administration) 2nd Semester 70 to 84% Thoroughly Always effective |Very good Usually Fair Everytime Sometimes Moderately Agree Usually Usually Usually Partially Sometimes Agree Moderate Strongly Agree Moderate Above 90% Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Thoroughly Just satisfactorily [Good Usually Fair Everytime Sometimes Marginally Neutral Usually Usually Usually Partially Everytime Neutral Some what Neutral Moderate Above 90% Neutral
MBA (Marketing Sometimes Ocassionally /
Female Management) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Everytime Sometimes Moderately Agree Sometimes Usually Usually Partially Everytime Agree Very little Neutral Moderate Above 90% Neutral
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Thoroughly Just satisfactorily |Good Usually Fair Everytime Often Marginally Neutral Usually Usually Usually Partially Everytime Neutral Some what Neutral Moderate Above 90% Neutral
MBA (Marketing Sometimes Ocassionally /
Male Management) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Everytime Regularly Very well Agree Usually Usually Sometimes Partially Everytime Agree Moderate Agree Moderate Above 90% Agree
MBA (Marketing Sometimes Ocassionally /
Male Management) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Everytime Regularly Very well Agree Usually Usually Sometimes Partially Everytime Agree Moderate Agree Moderate Above 90% Agree
MBA (Marketing Ocassionally /
Female Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Regularly Very well Agree Usually Usually Usually Partially Sometimes Agree Some what Neutral Moderate Above 90% Neutral
Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Agree Usually Usually Usually Partially Sometimes Agree Moderate Agree Moderate Above 90% Agree
MBA (Financial Sometimes Ocassionally /
Male Administration) 2nd Semester 85 to 100% Thoroughly effective Very good Usually Fair Rarely Regularly Very well Strongly Agree Usually Usually Usually Partially Sometimes Agree Some what Neutral Moderate Above 90% Agree
MBA (Financial Sometimes Ocassionally /
Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Rarely Regularly Moderately Neutral Usually Usually Usually Partially Sometimes Neutral Moderate Neutral Some what Above 90% Neutral
MBA (Financial Ocassionally /
Male Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Usually Regularly Very well Agree Usually Usually Usually Partially Sometimes Agree Moderate Agree Moderate Above 90% Agree
MBA (Financial Ocassionally /
Female Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Usually Regularly Very well Agree Usually Usually Usually Partially Sometimes Agree Moderate Agree Moderate Above 90% Agree
MBA (International Sometimes Ocassionally /
Male Business) 2nd Semester 85 to 100% Thoroughly effective Very good Usually Fair Rarely Rarely Very well Strongly Agree Usually Usually Usually Partially Sometimes Agree Some what Neutral Moderate Above 90% Agree
MBA (International Sometimes Ocassionally /
Male Business) 2nd Semester 85 to 100% Thoroughly effective Very good Usually Fair Rarely Rarely Very well Strongly Agree Usually Usually Usually Partially Sometimes Agree Some what Neutral Moderate Above 90% Agree
Sometimes Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Fair Usually Fair Sometimes Often Moderately Agree Usually Usually Usually Partially Sometimes Agree Moderate Neutral Moderate Above 90% Neutral
MBA (Advertising and Sometimes Ocassionally / Ocassionally /
Male Public Relation) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Sometimes Often Moderately Neutral Rarely Usually Usually Partially Sometimes Neutral Some what Agree Some what Above 90% Agree
MBA (International Ocassionally / Ocassionally /
Male Business) 2nd Semester 70 to 84% Satisfactorily Always effective |Excellent Usually Fair Sometimes Never Significantly Agree Everytime Usually Everytime Partially Sometimes Neutral Moderate Neutral Moderate Above 90% Agree
MBA (International Ocassionally / Ocassionally /
Male Business) 2nd Semester 70 to 84% Satisfactorily Always effective |Excellent Usually Fair Sometimes Regularly Significantly Agree Everytime Usually Everytime Partially Sometimes Neutral Moderate Neutral Moderate Above 90% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Sometimes Regularly Moderately Agree Usually Usually Usually Partially Sometimes Neutral Very little Neutral Moderate Above 90% Neutral
MBA (Financial Sometimes Ocassionally / Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Sometimes Regularly Moderately Agree Usually Usually Usually Partially Sometimes Neutral Very little Neutral Moderate Above 90% Neutral
Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Usually Fair Usually Often Moderately Neutral Sometimes Rarely Sometimes Partially Sometimes Neutral Some what Neutral Very little Above 90% Neutral
Ocassionally / Ocassionally /
Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Sometimes Sometimes Moderately Agree Sometimes Rarely Usually Partially Everytime Neutral Moderate Agree Moderate Above 90% Agree
MBA (Advertising and Ocassionally / Ocassionally /
Male Public Relation) 4th Semester 70 to 84% Satisfactorily Just satisfactorily [Good Usually Fair Sometimes Regularly Moderately Agree Sometimes Everytime Usually Partially Everytime Neutral Some what Neutral Some what Above 90% Neutral
MBA (Marketing Ocassionally / Ocassionally /
Male Management) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily [Good Sometimes Unfair [Sometimes Regularly Moderately Agree Usually Everytime Sometimes Partially Everytime Neutral Some what Agree Moderate Above 90% Neutral
MBA (Advertising and Ocassionally /
Male Public Relation) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily [Good Usually Fair Sometimes Regularly Not at all Neutral Usually Everytime Usually Partially Everytime Neutral Some what Neutral Some what Above 90% Neutral
Sometimes Ocassionally /
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Good Usually Fair Sometimes Sometimes Moderately Neutral Usually Everytime Usually Partially Everytime Neutral Some what Agree Some what Above 90% Neutral
MBA (Marketing Ocassionally / Ocassionally / Ocassionally /
Male Management) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily [Good Usually Fair Sometimes Often Moderately Neutral Sometimes Everytime Sometimes Partially Everytime Agree Moderate Neutral Some what Above 90% Agree




MBA (Marketing

Ocassionally /

Ocassionally /

Ocassionally /

Male Management) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily [Good Usually Fair Sometimes Often Moderately Neutral Sometimes Everytime Sometimes Partially Everytime Agree Moderate Neutral Some what Above 90% Agree
MBA (Financial
Male Administration) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Fair Usually Fair Everytime Sometimes Moderately Neutral Usually Everytime Usually Partially Everytime Neutral Moderate Neutral Some what Above 90% Neutral
Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Just satisfactorily |Good Sometimes Unfair [Everytime Sometimes Moderately Neutral Sometimes Everytime Sometimes Partially Sometimes Neutral Some what Neutral Some what Above 90% Neutral
MBA (International Ocassionally / Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Male Business) 4th Semester 85 to 100% Satisfactorily Just satisfactorily [Good Sometimes Unfair [Sometimes Often Moderately Neutral Sometimes Sometimes Sometimes Partially Sometimes Neutral Some what Neutral Some what Above 90% Neutral
Ocassionally / Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Won'’t teach at all [Just satisfactorily |Good Usually Fair Sometimes Regularly Moderately Agree Sometimes Sometimes Sometimes Partially Sometimes Neutral Some what Neutral Moderate Above 90% Neutral
MBA (Financial Ocassionally / Ocassionally / Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Very good Usually Fair Usually Regularly Moderately Neutral Rarely Sometimes Sometimes Partially Sometimes Neutral Some what Neutral Some what Above 90% Neutral
MBA (Marketing Ocassionally / Ocassionally /
Male Management) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Everytime Often Significantly Agree Usually Sometimes Usually Partially Sometimes Agree Some what Agree Some what Above 90% Agree
Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Sometimes Often Very well Agree Usually Sometimes Sometimes Partially Sometimes Agree Moderate Agree Moderate Above 90% Agree
Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily [Good Usually Fair Usually Often Moderately Neutral Sometimes Sometimes Sometimes Partially Sometimes Neutral Moderate Neutral Moderate Above 90% Agree
Sometimes Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 55 to 69% Satisfactorily effective Good Usually Fair Usually Never Moderately Neutral Sometimes Sometimes Usually Partially Sometimes Neutral Very little Neutral Some what Above 90% Neutral
MBA (Marketing Sometimes Ocassionally / Ocassionally / Ocassionally /
Male Management) 2nd Semester 55 to 69% Satisfactorily effective Good Usually Fair Usually Never Moderately Neutral Sometimes Sometimes Usually Partially Sometimes Neutral Very little Neutral Some what Above 90% Neutral
MBA (Advertising and Ocassionally / Ocassionally / Ocassionally /
Male Public Relation) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily [Good Usually Fair Sometimes Never Marginally Neutral Sometimes Sometimes Usually Partially Everytime Neutral Some what Neutral Some what Above 90% Neutral
MBA (Advertising and Ocassionally / Ocassionally / Ocassionally /
Male Public Relation) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily [Good Usually Fair Sometimes Regularly Marginally Neutral Sometimes Sometimes Usually Partially Everytime Neutral Some what Neutral Some what Above 90% Neutral
Sometimes Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly effective Excellent Usually Fair Sometimes Often Very well Strongly Agree Usually Everytime Everytime Partially Everytime Disagree Moderate Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and Sometimes
Female Public Relation) 4th Semester 85 to 100% Satisfactorily effective Good Always Fair Never Sometimes Moderately Disagree Rarely Everytime Everytime Partially Everytime Neutral Some what Agree Moderate Above 90% Neutral
Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Sometimes Sometimes Very well Agree Sometimes Everytime Everytime Partially Everytime Agree To a great extent |Agree Moderate Above 90% Agree
Male MBA (Full Time) 2nd Semester 70 to 84% Thoroughly Always effective |Excellent Always Fair Usually Regularly Very well Strongly Agree Everytime Everytime Usually Partially Everytime Agree Moderate Neutral Very little Above 90% Agree
Sometimes Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Sometimes Unfair [Sometimes Rarely Moderately Neutral Usually Everytime Usually Partially Everytime Agree Moderate Neutral Moderate Above 90% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Male Administration) 2nd Semester 70 to 84% Satisfactorily effective Good Always Fair Sometimes Never Moderately Agree Sometimes Everytime Usually Partially Everytime Neutral Very little Disagree Moderate Above 90% Neutral
MBA (Financial Sometimes Ocassionally / Ocassionally /
Male Administration) 2nd Semester 70 to 84% Satisfactorily effective Good Always Fair Sometimes Never Moderately Agree Sometimes Everytime Usually Partially Everytime Neutral Very little Disagree Moderate Above 90% Neutral
Ocassionally / Ocassionally / Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Sometimes Sometimes Moderately Neutral Sometimes Usually Usually Reasonably Sometimes Agree To a great extent |Strongly Agree Moderate Above 90% Agree
MBA (Marketing Ocassionally / Ocassionally / Ocassionally /
Female Management) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Sometimes Often Moderately Neutral Sometimes Usually Usually Reasonably Sometimes Agree To a great extent |Strongly Agree Moderate Above 90% Agree
Sometimes Ocassionally /
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily effective Very good Usually Fair Everytime Regularly Significantly Strongly Agree Everytime Usually Usually Reasonably Sometimes Strongly Agree Moderate Neutral Moderate Above 90% Agree
MBA (International Sometimes Ocassionally /
Male Business) 4th Semester 85 to 100% Satisfactorily effective Very good Usually Fair Everytime Regularly Significantly Strongly Agree Everytime Usually Usually Reasonably Sometimes Strongly Agree Moderate Neutral Moderate Above 90% Agree
Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 55 to 69% Satisfactorily Always effective |Very good Usually Fair Sometimes Often Very well Agree Usually Usually Usually Reasonably Sometimes Agree Moderate Agree Moderate Above 90% Agree
Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily [Good Usually Fair Usually Often Moderately Neutral Sometimes Usually Usually Reasonably Sometimes Neutral Some what Neutral Some what Above 90% Neutral
MBA (Financial Ocassionally /
Male Administration) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily [Good Sometimes Unfair |Usually Often Very well Agree Usually Usually Usually Reasonably Sometimes Agree Moderate Neutral Moderate Above 90% Agree
Sometimes
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Everytime Often Very well Strongly Agree Everytime Usually Usually Fully Everytime Agree Some what Neutral Moderate Above 90% Agree
MBA (Advertising and Sometimes
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily effective Excellent Usually Fair Everytime Often Very well Agree Usually Usually Usually Fully Everytime Agree To a great extent |Agree Moderate Above 90% Agree
MBA (International Sometimes
Male Business) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Everytime Often Very well Strongly Agree Everytime Usually Usually Reasonably Everytime Agree Some what Neutral Moderate Above 90% Agree
MBA (Marketing Ocassionally /
Female Management) 2nd Semester 55 to 69% Satisfactorily Just satisfactorily |Fair Usually Unfair Never Regularly Very well Agree Sometimes Rarely Rarely Reasonably Everytime Agree Some what Disagree Moderate Above 90% Agree
Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Usually Fair Everytime Sometimes Very well Agree Rarely Everytime Usually Reasonably Sometimes Agree Moderate Agree Moderate Above 90% Neutral
Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Rarely Regularly Significantly Agree Usually Sometimes Usually Reasonably Sometimes Agree Moderate Agree Moderate Above 90% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally / Ocassionally /
Female Administration) 4th Semester 70 to 84% Satisfactorily effective Good Usually Fair Sometimes Rarely Moderately Neutral Usually Sometimes Usually Reasonably Sometimes Neutral Moderate Neutral Some what Above 90% Neutral
MBA (International Sometimes Ocassionally / Ocassionally / Ocassionally /
Female Business) 4th Semester 70 to 84% Satisfactorily effective Good Usually Fair Sometimes Rarely Moderately Neutral Usually Sometimes Usually Reasonably Sometimes Neutral Moderate Neutral Some what Above 90% Neutral
MBA (Financial Ocassionally / Ocassionally /
Male Administration) 2nd Semester 85 to 100% Satisfactorily Always effective [Good Usually Fair Rarely Rarely Moderately Agree Everytime Sometimes Everytime Reasonably Sometimes Neutral Moderate Agree Moderate Above 90% Agree
MBA (Financial Ocassionally / Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Good Usually Fair Rarely Rarely Moderately Agree Everytime Sometimes Everytime Reasonably Sometimes Neutral Moderate Agree Moderate Above 90% Agree
Sometimes Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Good Usually Fair Usually Often Moderately Agree Usually Sometimes Usually Reasonably Sometimes Agree Some what Agree Moderate Above 90% Agree
MBA (Personnel Sometimes Ocassionally / Ocassionally / Ocassionally /
Female Administration) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Sometimes Often Moderately Neutral Usually Sometimes Everytime Reasonably Sometimes Neutral Moderate Agree Moderate Above 90% Agree
Sometimes Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Very good Sometimes Unfair [Sometimes Often Very well Agree Sometimes Sometimes Usually Reasonably Sometimes Agree Moderate Agree Moderate Above 90% Agree
MBA (Advertising and Sometimes Ocassionally /
Female Public Relation) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Everytime Sometimes Moderately Neutral Usually Everytime Usually Reasonably Sometimes Agree Moderate Neutral Moderate Above 90% Neutral
Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Sometimes Often Very well Agree Sometimes Everytime Usually Reasonably Everytime Agree Moderate Agree Moderate Above 90% Agree
MBA (Advertising and Sometimes Ocassionally /
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Sometimes Often Very well Agree Usually Everytime Usually Reasonably Everytime Agree Moderate Agree Moderate Above 90% Agree
Sometimes Ocassionally / Ocassionally /
Male MBA (Full Time) 4th Semester 70 to 84% Satisfactorily effective Good Usually Fair Never Regularly Very well Agree Sometimes Usually Everytime Slightly Sometimes Agree Moderate Agree Moderate Above 90% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Female Administration) 4th Semester 70 to 84% Satisfactorily effective Good Usually Fair Never Regularly Very well Agree Sometimes Usually Everytime Slightly Sometimes Agree Moderate Agree Moderate Above 90% Agree
Ocassionally / Ocassionally /
Male MBA (Full Time) 4th Semester 55 to 69% Satisfactorily Just satisfactorily [Good Sometimes Unfair |Usually Regularly Moderately Agree Usually Sometimes Usually Fully Sometimes Neutral Moderate Agree Some what Above 90% Neutral




Ocassionally /

Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Just satisfactorily |Good Usually Fair Rarely Regularly Moderately Neutral Rarely Sometimes Usually Fully Everytime Neutral Some what Agree Moderate Above 90% Agree
MBA (Advertising and
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Sometimes Moderately Neutral Usually Usually Usually Fully Everytime Agree To a great extent |Strongly Agree To a great extent |Above 90% Agree
MBA (Financial Ocassionally / Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily [Good Usually Fair Sometimes Sometimes Moderately Neutral Usually Usually Sometimes Partially Everytime Neutral Some what Agree Some what Above 90% Neutral
MBA (Advertising and Sometimes Ocassionally /
Female Public Relation) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Never Regularly Very well Agree Sometimes Usually Usually Partially Everytime Agree Some what Neutral Moderate Above 90% Agree
MBA (Marketing Sometimes
Female Management) 2nd Semester 85 to 100% Satisfactorily effective Excellent Usually Fair Everytime Regularly Very well Agree Usually Usually Everytime Partially Everytime Agree Moderate Agree Moderate Above 90% Strongly Agree
Sometimes
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Everytime Regularly Marginally Neutral Usually Usually Usually Partially Rarely Agree Moderate Agree Moderate Above 90% Agree
MBA (Marketing Sometimes Ocassionally /
Female Management) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Usually Often Moderately Neutral Sometimes Usually Usually Partially Rarely Disagree Some what Neutral Some what Above 90% Neutral
MBA (Marketing Sometimes Ocassionally /
Female Management) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Never Often Very well Agree Sometimes Rarely Usually Partially Rarely Agree To a great extent |Agree To a great extent |Above 90% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally / Ocassionally /
Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Sometimes Never Marginally Agree Sometimes Sometimes Usually Partially Rarely Agree Moderate Neutral Moderate Above 90% Agree
MBA (Advertising and Ocassionally /
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Usually Fair Sometimes Regularly Marginally Neutral Usually Everytime Usually Partially Rarely Neutral Moderate Agree Moderate Above 90% Agree
MBA (Advertising and Sometimes
Male Public Relation) 4th Semester 85 to 100% Satisfactorily effective Good Usually Fair Usually Sometimes Very well Agree Usually Usually Usually Reasonably Rarely Agree Moderate Neutral Moderate Above 90% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Regularly Very well Strongly Agree Usually Usually Usually Reasonably Rarely Strongly Agree Moderate Agree Moderate Above 90% Agree
MBA (Financial Sometimes Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Everytime Regularly Moderately Agree Sometimes Usually Usually Reasonably Everytime Agree Moderate Agree Some what Above 90% Neutral
Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Sometimes Often Very well Agree Usually Usually Usually Fully Everytime Agree Moderate Strongly Agree Moderate Above 90% Agree
MBA (Financial Sometimes Ocassionally /
Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Sometimes Rarely Moderately Agree Rarely Rarely Usually Reasonably Everytime Neutral Very little Neutral Moderate Above 90% Agree
MBA (Financial Sometimes Ocassionally /
Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Sometimes Regularly Moderately Agree Rarely Rarely Usually Reasonably Everytime Neutral Very little Neutral Moderate Above 90% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Usually Rarely Moderately Agree Sometimes Sometimes Usually Reasonably Everytime Neutral Very little Strongly Agree Moderate Above 90% Agree
Sometimes
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Good Always Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Usually Reasonably Rarely Agree To a great extent |Strongly Agree To a great extent |Above 90% Agree
Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Fair Sometimes Unfair |Sometimes Sometimes Moderately Agree Usually Usually Usually Slightly Rarely Neutral Some what Agree Moderate Above 90% Agree
Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Sometimes Sometimes Moderately Agree Usually Usually Usually Slightly Rarely Agree Moderate Neutral Moderate Above 90% Agree
MBA (International
Male Business) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily |Good Usually Fair Everytime Regularly Moderately Agree Usually Usually Usually Slightly Rarely Agree Moderate Agree Some what Above 90% Agree
Generally Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily ineffective Good Always Fair Usually Often Moderately Agree Usually Usually Sometimes Slightly Rarely Neutral Very little Neutral Moderate Above 90% Agree
MBA (Marketing Generally Ocassionally /
Female Management) 4th Semester 85 to 100% Satisfactorily ineffective Good Always Fair Usually Often Moderately Agree Usually Usually Sometimes Slightly Rarely Neutral Very little Neutral Moderate Above 90% Agree
Sometimes
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Rarely Regularly Moderately Strongly Agree Rarely Rarely Usually Slightly Everytime Agree Moderate Neutral Moderate Above 90% Agree
Sometimes Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily effective Good Usually Fair Rarely Regularly Marginally Neutral Sometimes Rarely Usually Slightly Everytime Neutral Very little Neutral Very little Above 90% Neutral
MBA (Marketing Sometimes Ocassionally /
Female Management) 4th Semester 85 to 100% Satisfactorily effective Good Usually Fair Rarely Rarely Marginally Neutral Sometimes Rarely Usually Slightly Everytime Neutral Very little Neutral Very little Above 90% Neutral
MBA (Marketing Ocassionally / Ocassionally / Ocassionally /
Male Management) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily |Fair Usually Fair Sometimes Sometimes Marginally Neutral Sometimes Everytime Sometimes Fully Everytime Neutral Some what Neutral Some what Above 90% Neutral
MBA (Advertising and Sometimes Ocassionally / Ocassionally /
Female Public Relation) 4th Semester 70 to 84% Satisfactorily effective Very good Usually Fair Sometimes Rarely Moderately Neutral Rarely Sometimes Usually Fully Everytime Neutral Some what Neutral Very little Above 90% Neutral
MBA (Marketing Ocassionally /
Female Management) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Often Very well Strongly Agree Everytime Sometimes Usually Fully Everytime Neutral Moderate Neutral Moderate Above 90% Neutral
MBA (Marketing Ocassionally /
Male Management) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily [Good Usually Fair Usually Never Marginally Disagree Rarely Sometimes Usually Fully Everytime Strongly Disagree |Very little Strongly Disagree |Some what Above 90% Disagree
MBA (Marketing Sometimes
Female Management) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Everytime Sometimes Moderately Agree Usually Rarely Usually Fully Everytime Agree Some what Disagree Moderate Above 90% Agree
Sometimes Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 70 to 84% Won'’t teach at all |effective Poor Always Fair Never Regularly Very well Agree Sometimes Never Sometimes Unable to Everytime Agree Very little Agree Moderate Above 90% Strongly Disagree
Sometimes
Female MBA (Full Time) 4th Semester 70 to 84% Satisfactorily effective Good Always Fair Everytime Regularly Very well Neutral Usually Usually Usually Fully Usually Agree To a great extent |Agree Moderate Above 90% Neutral
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Strongly Agree Everytime Usually Usually Fully Usually Agree Moderate Agree To a great extent |Above 90% Agree
Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Sometimes Regularly Very well Agree Usually Usually Everytime Fully Usually Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and Ocassionally /
Female Public Relation) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Regularly Significantly Strongly Agree Sometimes Usually Everytime Fully Usually Strongly Agree Moderate Strongly Agree To a great extent |Above 90% Strongly Agree
Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Sometimes Often Significantly Agree Sometimes Usually Everytime Fully Usually Strongly Agree Some what Neutral To a great extent |Above 90% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Fully Usually Agree Moderate Agree Moderate Above 90% Agree
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Everytime Often Very well Agree Usually Everytime Usually Fully Usually Agree Moderate Neutral Moderate Above 90% Agree
MBA (Financial Ocassionally /
Female Administration) 4th Semester 70 to 84% Satisfactorily Always effective [Good Usually Fair Rarely Often Very well Agree Sometimes Usually Usually Partially Usually Agree Moderate Agree Very little Above 90% Neutral
MBA (Marketing Sometimes Ocassionally /
Female Management) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Sometimes Often Very well Agree Usually Usually Usually Partially Usually Agree Some what Agree Moderate Above 90% Agree
Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily [Good Usually Fair Sometimes Never Moderately Neutral Usually Sometimes Usually Partially Usually Disagree Moderate Neutral Some what Above 90% Neutral
MBA (Personnel
Female Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Agree Usually Everytime Usually Partially Usually Agree Moderate Strongly Agree To a great extent |Above 90% Agree
Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Sometimes Regularly Significantly Agree Sometimes Usually Usually Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Sometimes Sometimes Significantly Agree Sometimes Usually Usually Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (Financial Sometimes
Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Good Sometimes Unfair |Usually Sometimes Very well Agree Usually Usually Everytime Reasonably Usually Neutral To a great extent |Strongly Agree To a great extent |Above 90% Agree
MBA (Financial Sometimes Ocassionally /
Female Administration) 2nd Semester 85 to 100% Thoroughly effective Very good Always Fair Sometimes Sometimes Significantly Agree Everytime Usually Everytime Reasonably Usually Strongly Agree To a great extent |Agree To a great extent |Above 90% Agree




MBA (Advertising and

Female Public Relation) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily |Good Usually Fair Usually Regularly Very well Agree Usually Usually Usually Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Usually Fair Everytime Regularly Significantly Strongly Agree Usually Usually Usually Reasonably Usually Agree Moderate Agree Moderate Above 90% Neutral
Sometimes Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Good Usually Fair Usually Often Moderately Agree Sometimes Usually Sometimes Reasonably Usually Neutral Some what Agree Some what Above 90% Neutral
MBA (Marketing Sometimes
Male Management) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Usually Often Very well Agree Usually Usually Usually Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Sometimes Often Very well Agree Usually Usually Usually Reasonably Usually Agree Some what Neutral Moderate Above 90% Agree
Sometimes
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly effective Very good Usually Fair Usually Often Very well Agree Usually Usually Usually Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
Sometimes Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Sometimes Often Very well Agree Rarely Usually Usually Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (International Sometimes
Male Business) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Usually Often Very well Agree Usually Usually Usually Fully Usually Agree Moderate Agree Moderate Above 90% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Usually Often Very well Strongly Agree Usually Usually Everytime Fully Usually Agree Moderate Agree To a great extent |Above 90% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Very good Usually Fair Usually Often Moderately Agree Everytime Usually Usually Fully Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (Marketing Sometimes Ocassionally /
Female Management) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Sometimes Often Very well Agree Usually Usually Usually Fully Usually Agree Moderate Agree Moderate Above 90% Agree
Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Sometimes Unfair [Sometimes Often Very well Neutral Usually Usually Usually Fully Usually Agree Moderate Agree Moderate Above 90% Neutral
Sometimes Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Sometimes Often Very well Agree Rarely Usually Usually Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (Advertising and Ocassionally /
Male Public Relation) 2nd Semester 85 to 100% Thoroughly Just satisfactorily |Excellent Usually Fair Sometimes Often Significantly Strongly Agree Everytime Everytime Everytime Reasonably Usually Agree Moderate Strongly Agree Moderate Above 90% Agree
MBA (Marketing Ocassionally /
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Sometimes Unfair [Sometimes Often Moderately Agree Usually Everytime Everytime Reasonably Usually Neutral Some what Neutral Moderate Above 90% Strongly Agree
MBA (Advertising and Sometimes
Female Public Relation) 2nd Semester 85 to 100% Satisfactorily effective Very good Sometimes Unfair |Usually Often Very well Strongly Agree Usually Everytime Usually Reasonably Usually Agree Moderate Strongly Agree Moderate Above 90% Agree
MBA (Marketing Sometimes Ocassionally /
Male Management) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Sometimes Often Moderately Neutral Usually Everytime Usually Reasonably Usually Agree Moderate Strongly Agree Moderate Above 90% Neutral
MBA (Advertising and Sometimes Ocassionally / Ocassionally /
Male Public Relation) 4th Semester 70 to 84% Satisfactorily effective Fair Sometimes Unfair |Rarely Rarely Not at all Neutral Sometimes Everytime Sometimes Fully Usually Neutral Some what Neutral Very little Above 90% Neutral
MBA (International
Male Business) 2nd Semester 85 to 100% Satisfactorily Always effective |Good Always Fair Everytime Often Very well Agree Everytime Usually Everytime Fully Everytime Strongly Agree Moderate Agree Moderate Above 90% Strongly Agree
Sometimes
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Good Always Fair Usually Often Very well Agree Everytime Usually Usually Fully Everytime Agree Moderate Agree Moderate Above 90% Agree
MBA (Marketing Sometimes
Male Management) 2nd Semester 85 to 100% Satisfactorily effective Good Always Fair Usually Often Very well Agree Everytime Usually Usually Fully Everytime Agree Moderate Agree Moderate Above 90% Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective [Good Always Fair Everytime Sometimes Very well Agree Everytime Usually Everytime Fully Everytime Strongly Agree Moderate Agree Moderate 70% - 89% Strongly Agree
MBA (Advertising and
Male Public Relation) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Very well Strongly Agree Everytime Usually Everytime Fully Everytime Agree Moderate Agree To a great extent [70% - 89% Strongly Agree
MBA (Financial
Female Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Significantly Strongly Agree Everytime Usually Everytime Fully Everytime Strongly Agree To a great extent |Agree To a great extent [70% - 89% Strongly Agree
Sometimes Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Excellent Usually Fair Sometimes Regularly Significantly Strongly Agree Usually Usually Everytime Fully Everytime Strongly Agree Moderate Agree To a great extent [70% - 89% Agree
MBA (Marketing
Female Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Usually Fair Everytime Regularly Significantly Agree Everytime Usually Everytime Fully Everytime Agree To a great extent |Agree Moderate 70% - 89% Strongly Agree
MBA (Advertising and Sometimes
Female Public Relation) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Everytime Regularly Very well Agree Everytime Usually Usually Fully Everytime Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Advertising and
Female Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Agree Everytime Usually Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Agree
MBA (International
Female Business) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Significantly Strongly Agree Everytime Usually Everytime Fully Everytime Strongly Agree To a great extent |Agree To a great extent |70% - 89% Strongly Agree
Female MBA (Full Time) 4th Semester 70 to 84% Satisfactorily Always effective |Very good Always Fair Usually Often Significantly Agree Everytime Usually Usually Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
Ocassionally /
Male MBA (Full Time) 4th Semester 70 to 84% Thoroughly Always effective |Excellent Sometimes Unfair |Usually Often Very well Strongly Agree Usually Usually Sometimes Fully Everytime Agree To a great extent |Agree Moderate 70% - 89% Agree
Male MBA (Full Time) 4th Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Usually Often Very well Agree Usually Usually Usually Fully Everytime Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Financial
Male Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Very well Strongly Agree Everytime Usually Usually Fully Everytime Strongly Agree To a great extent |Agree Moderate 70% - 89% Strongly Agree
Sometimes Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Sometimes Unfair [Sometimes Often Very well Strongly Agree Usually Usually Usually Fully Everytime Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Financial
Female Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Often Significantly Strongly Agree Everytime Usually Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
Sometimes Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Excellent Always Fair Everytime Often Moderately Neutral Everytime Sometimes Sometimes Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
Sometimes Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Excellent Always Fair Everytime Often Moderately Neutral Everytime Sometimes Sometimes Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (Advertising and
Female Public Relation) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Usually Often Significantly Strongly Agree Everytime Never Everytime Fully Everytime Strongly Agree Moderate Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (Advertising and
Female Public Relation) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Usually Often Significantly Strongly Agree Everytime Never Everytime Fully Everytime Strongly Agree Moderate Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (Marketing Sometimes
Male Management) 2nd Semester 70 to 84% Satisfactorily effective Very good Always Fair Usually Sometimes Very well Neutral Everytime Everytime Usually Fully Everytime Agree Some what Disagree Moderate 70% - 89% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Sometimes Very well Strongly Agree Everytime Everytime Usually Fully Everytime Strongly Agree Moderate Agree Moderate 70% - 89% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Sometimes Very well Strongly Agree Everytime Everytime Usually Fully Everytime Strongly Agree Moderate Strongly Agree Moderate 70% - 89% Strongly Agree
MBA (Marketing
Male Management) 4th Semester 85 to 100% Poorly Always effective |Excellent Sometimes Unfair [Everytime Often Significantly Strongly Agree Everytime Everytime Usually Fully Everytime Strongly Agree Moderate Strongly Agree To a great extent [70% - 89% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Often Very well Strongly Agree Everytime Everytime Usually Fully Everytime Strongly Agree Moderate Agree Moderate 70% - 89% Strongly Agree
MBA (Marketing
Female Management) 2nd Semester 70 to 84% Satisfactorily Always effective |Good Usually Fair Everytime Regularly Very well Agree Usually Everytime Everytime Fully Everytime Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Marketing
Male Management) 2nd Semester 70 to 84% Satisfactorily Always effective |Excellent Always Fair Usually Regularly Very well Strongly Agree Usually Everytime Everytime Fully Everytime Agree Moderate Agree To a great extent |70% - 89% Agree
MBA (Financial
Male Administration) 4th Semester 70 to 84% Thoroughly Always effective |Excellent Usually Fair Everytime Regularly Very well Strongly Agree Usually Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (Financial
Female Administration) 4th Semester 70 to 84% Thoroughly Always effective |Very good Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |70% - 89% Strongly Agree
Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |70% - 89% Strongly Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Agree To a great extent [70% - 89% Strongly Agree




Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Agree Usually Everytime Everytime Fully Everytime Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |70% - 89% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent [Strongly Agree To a great extent |[70% - 89% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Moderately Agree Everytime Everytime Everytime Fully Everytime Agree Moderate Agree Moderate 70% - 89% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (Financial
Female Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree Moderate Strongly Agree To a great extent |[70% - 89% Strongly Agree
MBA (Financial
Female Administration) 4th Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Regularly Significantly Agree Everytime Everytime Everytime Fully Everytime Agree Moderate Strongly Agree To a great extent [70% - 89% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Very good Always Fair Everytime Regularly Significantly Strongly Agree Usually Everytime Usually Fully Everytime Strongly Agree Moderate Neutral Some what 70% - 89% Agree
MBA (Advertising and
Female Public Relation) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Regularly Significantly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (Marketing Sometimes
Male Management) 2nd Semester 85 to 100% Thoroughly effective Very good Always Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Fully Everytime Agree Moderate Agree To a great extent [70% - 89% Agree
MBA (Advertising and
Female Public Relation) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Fully Everytime Agree Very little Agree To a great extent [70% - 89% Agree
Male MBA (Full Time) 4Ath Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent [Strongly Agree To a great extent |70% - 89% Strongly Agree
MBA (Marketing
Male Management) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Sometimes Regularly Significantly Strongly Agree Everytime Everytime Usually Fully Everytime Strongly Agree Moderate Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Fully Everytime Strongly Agree Moderate Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (Financial
Female Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Agree To a great extent [70% - 89% Strongly Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Agree Usually Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (International
Female Business) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree Moderate Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (International
Female Business) 4th Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Regularly Significantly Agree Everytime Everytime Everytime Fully Everytime Agree Moderate Strongly Agree To a great extent [70% - 89% Agree
MBA (Financial
Male Administration) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (International
Female Business) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent [Strongly Agree To a great extent |70% - 89% Strongly Agree
Male MBA (Full Time) 4th Semester 70 to 84% Thoroughly Always effective |Very good Usually Fair Usually Often Very well Strongly Agree Everytime Everytime Everytime Fully Everytime Agree To a great extent |Strongly Agree To a great extent [70% - 89% Agree
Sometimes
Female MBA (Full Time) 4th Semester 70 to 84% Thoroughly effective Excellent Sometimes Unfair |Usually Often Very well Strongly Agree Usually Everytime Usually Fully Everytime Agree Some what Neutral To a great extent [70% - 89% Agree
MBA (Marketing
Male Management) 4th Semester 70 to 84% Thoroughly Always effective |Very good Usually Fair Usually Often Very well Strongly Agree Everytime Everytime Everytime Fully Everytime Agree To a great extent |Strongly Agree To a great extent [70% - 89% Agree
MBA (Personnel Sometimes
Female Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Sometimes Unfair [Everytime Sometimes Very well Agree Everytime Usually Usually Partially Everytime Agree Some what Agree Some what 70% - 89% Agree
Male MBA (Full Time) 4th Semester 55 to 69% Poorly Just satisfactorily [Good Sometimes Unfair |Usually Regularly Marginally Neutral Never Usually Everytime Partially Everytime Agree Some what Disagree Moderate 70% - 89% Neutral
MBA (Financial Ocassionally /
Male Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Sometimes Rarely Significantly Agree Everytime Everytime Everytime Partially Everytime Agree Moderate Neutral Moderate 70% - 89% Agree
MBA (Financial
Female Administration) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily [Good Usually Fair Everytime Often Moderately Neutral Usually Usually Usually Reasonably Everytime Agree Moderate Agree Moderate 70% - 89% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Excellent Usually Fair Everytime Regularly Very well Agree Usually Usually Usually Reasonably Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Agree Usually Usually Everytime Reasonably Everytime Neutral Moderate Agree To a great extent [70% - 89% Strongly Agree
MBA (Marketing Sometimes
Male Management) 2nd Semester 85 to 100% Thoroughly effective Very good Always Fair Usually Often Very well Agree Usually Usually Usually Fully Everytime Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Everytime Sometimes Moderately Agree Usually Everytime Everytime Reasonably Everytime Agree Moderate Agree Moderate 70% - 89% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Everytime Sometimes Significantly Strongly Agree Everytime Everytime Usually Reasonably Everytime Agree Some what Agree Moderate 70% - 89% Agree
MBA (Advertising and
Female Public Relation) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Usually Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Reasonably Everytime Strongly Agree To a great extent |Agree To a great extent [70% - 89% Strongly Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Regularly Very well Agree Usually Everytime Everytime Reasonably Everytime Agree Moderate Agree Moderate 70% - 89% Agree
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Reasonably Everytime Agree Moderate Agree Moderate 70% - 89% Agree
Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Reasonably Everytime Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
Sometimes
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly effective Excellent Always Fair Usually Regularly Significantly Strongly Agree Usually Everytime Everytime Reasonably Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (Marketing Sometimes
Female Management) 2nd Semester 85 to 100% Thoroughly effective Excellent Always Fair Usually Regularly Significantly Strongly Agree Usually Everytime Everytime Reasonably Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (International
Female Business) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Usually Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Reasonably Everytime Strongly Agree To a great extent |Agree To a great extent [70% - 89% Strongly Agree
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Always Fair Usually Often Very well Agree Usually Everytime Everytime Reasonably Everytime Agree Moderate Strongly Agree To a great extent [70% - 89% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Usually Often Very well Agree Usually Everytime Usually Reasonably Everytime Agree Moderate Strongly Agree To a great extent [70% - 89% Agree
Ocassionally /
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Sometimes Often Very well Agree Usually Usually Usually Partially Never Agree Some what Agree Some what 70% - 89% Agree
MBA (Marketing Ocassionally /
Male Management) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Sometimes Often Very well Agree Usually Usually Usually Partially Never Agree Some what Agree Some what 70% - 89% Agree
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Just satisfactorily |Good Sometimes Unfair |Rarely Never Marginally Neutral Rarely Rarely Rarely Partially Never Strongly Disagree |Very little Agree Some what 70% - 89% Neutral
Ocassionally /
Male MBA (Full Time) 2nd Semester 55 to 69% Poorly Just satisfactorily |Fair Sometimes Unfair |Sometimes Rarely Moderately Neutral Usually Rarely Usually Slightly Never Disagree Not at all Neutral Some what 70% - 89% Neutral
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Usually Fair Usually Often Moderately Agree Usually Everytime Everytime Fully Everytime Agree Moderate Agree Moderate 70% - 89% Agree
Sometimes Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Good Usually Fair Never Sometimes Very well Agree Usually Usually Sometimes Fully Everytime Neutral Some what Neutral Some what 70% - 89% Agree
MBA (Marketing Ocassionally /
Male Management) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily [Good Sometimes Unfair |Rarely Often Not at all Agree Sometimes Usually Usually Fully Everytime Strongly Disagree |Some what Neutral Not at all 70% - 89% Disagree
MBA (Personnel Sometimes
Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Usually Often Marginally Agree Rarely Rarely Usually Fully Everytime Agree Some what Neutral Moderate 70% - 89% Agree




MBA (Advertising and

Female Public Relation) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Usually Fair Rarely Often Marginally Neutral Rarely Never Usually Unable to Never Neutral Moderate Agree Some what 70% - 89% Disagree
MBA (International
Male Business) 4th Semester 70 to 84% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Moderately Strongly Disagree [Everytime Everytime Everytime Unable to Never Strongly Disagree |Not at all Strongly Disagree |Very little 70% - 89% Agree
Sometimes Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Everytime Regularly Moderately Agree Usually Usually Usually Fully Sometimes Neutral Some what Agree Moderate 70% - 89% Agree
MBA (Financial Ocassionally /
Female Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Regularly Very well Strongly Agree Everytime Usually Usually Fully Sometimes Agree Moderate Agree Moderate 70% - 89% Agree
Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Regularly Moderately Neutral Rarely Usually Everytime Fully Sometimes Agree To a great extent |Neutral To a great extent [70% - 89% Strongly Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Male Administration) 2nd Semester 70 to 84% Satisfactorily effective Good Always Fair Sometimes Often Very well Agree Usually Usually Usually Fully Sometimes Neutral Some what Agree Moderate 70% - 89% Agree
MBA (Financial Ocassionally / Ocassionally /
Female Administration) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Usually Fair Everytime Often Very well Agree Usually Sometimes Usually Fully Sometimes Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Marketing Ocassionally / Ocassionally / Ocassionally /
Female Management) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Usually Fair Sometimes Often Very well Agree Usually Sometimes Usually Fully Sometimes Agree Moderate Agree Moderate 70% - 89% Agree
Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Significantly Strongly Agree Usually Everytime Everytime Fully Sometimes Agree To a great extent |Agree To a great extent [70% - 89% Agree
MBA (Marketing Ocassionally / Ocassionally /
Female Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Sometimes Unfair [Sometimes Sometimes Moderately Agree Usually Usually Usually Partially Sometimes Agree Moderate Neutral Some what 70% - 89% Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Sometimes Very well Agree Usually Usually Everytime Partially Everytime Strongly Agree To a great extent |Strongly Agree Moderate 70% - 89% Agree
Ocassionally /
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective [Good Usually Fair Everytime Sometimes Moderately Agree Sometimes Usually Usually Partially Everytime Neutral Some what Agree Moderate 70% - 89% Agree
MBA (Advertising and Ocassionally /
Female Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Sometimes Unfair [Sometimes Sometimes Moderately Agree Usually Usually Usually Partially Everytime Agree Moderate Neutral Some what 70% - 89% Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Often Very well Agree Usually Usually Everytime Partially Everytime Strongly Agree To a great extent |Strongly Agree Moderate 70% - 89% Agree
Sometimes Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Indifferently effective Good Always Fair Sometimes Regularly Moderately Agree Everytime Usually Usually Partially Everytime Agree Moderate Agree Moderate 70% - 89% Neutral
MBA (Marketing Sometimes
Female Management) 2nd Semester 70 to 84% Thoroughly effective Very good Always Fair Usually Regularly Very well Agree Usually Usually Usually Partially Everytime Agree Moderate Agree To a great extent [70% - 89% Agree
MBA (Advertising and Sometimes
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Usually Regularly Very well Agree Usually Usually Usually Partially Everytime Neutral Moderate Agree Moderate 70% - 89% Neutral
Sometimes Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Indifferently effective Very good Usually Fair Sometimes Regularly Very well Strongly Agree Usually Usually Usually Partially Everytime Agree Moderate Agree Moderate 70% - 89% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Good Usually Fair Everytime Regularly Very well Agree Usually Usually Usually Partially Everytime Neutral Some what Neutral Some what 70% - 89% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Female Administration) 4th Semester 85 to 100% Satisfactorily effective Good Usually Fair Sometimes Regularly Moderately Agree Usually Usually Usually Partially Sometimes Neutral Moderate Neutral Some what 70% - 89% Neutral
MBA (Marketing Ocassionally /
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Good Usually Fair Everytime Regularly Very well Agree Usually Usually Usually Partially Sometimes Neutral Some what Neutral Some what 70% - 89% Agree
MBA (Marketing Sometimes Ocassionally /
Male Management) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Usually Regularly Very well Agree Usually Usually Usually Partially Sometimes Neutral Moderate Agree Moderate 70% - 89% Neutral
MBA (Financial Sometimes Ocassionally /
Female Administration) 2nd Semester 70 to 84% Satisfactorily effective Good Usually Fair Rarely Rarely Very well Agree Usually Usually Usually Partially Sometimes Neutral Moderate Agree Moderate 70% - 89% Agree
Sometimes Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Sometimes Rarely Very well Agree Usually Usually Usually Partially Sometimes Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Marketing Ocassionally /
Female Management) 2nd Semester 70 to 84% Poorly Just satisfactorily [Good Usually Fair Usually Often Significantly Agree Usually Usually Usually Partially Sometimes Agree Moderate Agree To a great extent [70% - 89% Agree
Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Usually Fair Sometimes Often Very well Agree Usually Usually Usually Partially Sometimes Agree Some what Agree Moderate 70% - 89% Agree
MBA (Advertising and Ocassionally /
Female Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Sometimes Unfair [Everytime Often Very well Agree Usually Usually Usually Partially Sometimes Agree Moderate Agree Moderate 70% - 89% Strongly Agree
MBA (Marketing Ocassionally /
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Often Moderately Agree Everytime Usually Everytime Partially Sometimes Agree Moderate Neutral Very little 70% - 89% Strongly Agree
Sometimes Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Everytime Often Very well Strongly Agree Usually Usually Usually Partially Sometimes Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Female Administration) 4th Semester 85 to 100% Satisfactorily effective Very good Usually Fair Rarely Often Moderately Agree Sometimes Usually Usually Partially Sometimes Agree Moderate Agree To a great extent [70% - 89% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Female Administration) 4th Semester 70 to 84% Satisfactorily effective Good Sometimes Unfair [Sometimes Regularly Moderately Agree Usually Rarely Usually Partially Sometimes Agree Moderate Agree Moderate 70% - 89% Agree
MBA (International Sometimes Ocassionally / Ocassionally /
Female Business) 4th Semester 70 to 84% Satisfactorily effective Good Sometimes Unfair [Sometimes Sometimes Moderately Agree Usually Rarely Usually Partially Sometimes Agree Moderate Agree Moderate 70% - 89% Agree
Sometimes Ocassionally /
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Good Sometimes Unfair |Usually Rarely Moderately Neutral Sometimes Rarely Usually Partially Everytime Neutral Some what Disagree Some what 70% - 89% Neutral
Sometimes Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Sometimes Regularly Moderately Neutral Usually Everytime Usually Partially Everytime Neutral Some what Agree Some what 70% - 89% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Good Always Fair Usually Sometimes Very well Agree Usually Everytime Everytime Partially Everytime Agree Moderate Agree Moderate 70% - 89% Agree
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Good Usually Fair Everytime Sometimes Moderately Agree Usually Everytime Usually Partially Everytime Neutral Some what Neutral Some what 70% - 89% Neutral
Sometimes Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Rarely Sometimes Significantly Agree Sometimes Everytime Usually Partially Everytime Disagree Moderate Neutral Moderate 70% - 89% Neutral
Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Good Always Fair Usually Often Very well Agree Usually Sometimes Everytime Partially Sometimes Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Marketing Sometimes Ocassionally / Ocassionally / Ocassionally /
Female Management) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Rarely Often Significantly Agree Sometimes Sometimes Usually Partially Sometimes Disagree Moderate Neutral Moderate 70% - 89% Neutral
Ocassionally / Ocassionally / Ocassionally /
Female MBA (Full Time) 4th Semester 70 to 84% Satisfactorily Always effective [Good Sometimes Unfair |Rarely Regularly Very well Neutral Sometimes Sometimes Usually Partially Sometimes Neutral Moderate Neutral Moderate 70% - 89% Agree
Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Fair Always Fair Everytime Regularly Moderately Neutral Sometimes Sometimes Sometimes Partially Sometimes Neutral Some what Agree Very little 70% - 89% Neutral
MBA (Financial Ocassionally / Ocassionally /
Female Administration) 2nd Semester 55 to 69% Satisfactorily Just satisfactorily |Good Usually Fair Sometimes Regularly Very well Agree Sometimes Usually Usually Reasonably Everytime Neutral Moderate Neutral Some what 70% - 89% Agree
MBA (International Ocassionally / Ocassionally /
Female Business) 2nd Semester 55 to 69% Satisfactorily Just satisfactorily |Good Usually Fair Sometimes Regularly Very well Agree Sometimes Usually Usually Reasonably Everytime Neutral Moderate Neutral Some what 70% - 89% Agree
MBA (Financial Sometimes Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Usually Often Very well Agree Usually Usually Usually Reasonably Sometimes Neutral Moderate Agree Moderate 70% - 89% Agree
Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Everytime Sometimes Very well Agree Sometimes Usually Everytime Reasonably Sometimes Agree Moderate Strongly Agree To a great extent [70% - 89% Agree
MBA (International Sometimes Ocassionally /
Female Business) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Usually Often Very well Agree Usually Usually Usually Reasonably Sometimes Neutral Moderate Agree Moderate 70% - 89% Agree
Ocassionally /
Female MBA (Full Time) 4th Semester 70 to 84% Thoroughly Always effective |Good Always Fair Usually Regularly Very well Agree Everytime Usually Usually Reasonably Sometimes Agree Moderate Strongly Agree To a great extent [70% - 89% Agree




Sometimes Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly effective Very good Always Fair Sometimes Regularly Very well Agree Sometimes Usually Usually Reasonably Sometimes Agree Moderate Strongly Agree Moderate 70% - 89% Agree
Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Very well Agree Usually Usually Usually Reasonably Sometimes Agree Moderate Agree Moderate 70% - 89% Strongly Agree
Sometimes Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Thoroughly effective Very good Always Fair Usually Regularly Moderately Agree Usually Usually Usually Reasonably Sometimes Agree Moderate Neutral Moderate 70% - 89% Agree
MBA (International Ocassionally /
Female Business) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Very well Agree Usually Usually Usually Reasonably Sometimes Agree Moderate Agree Moderate 70% - 89% Strongly Agree
MBA (International Sometimes Ocassionally /
Female Business) 4th Semester 85 to 100% Thoroughly effective Very good Always Fair Usually Regularly Moderately Agree Usually Usually Usually Reasonably Sometimes Agree Moderate Neutral Moderate 70% - 89% Agree
Sometimes Ocassionally / Ocassionally /
Female MBA (Full Time) 4th Semester 70 to 84% Satisfactorily effective Good Usually Fair Rarely Rarely Moderately Neutral Sometimes Usually Usually Reasonably Sometimes Neutral Moderate Agree To a great extent [70% - 89% Strongly Agree
MBA (Advertising and Sometimes
Female Public Relation) 4th Semester 85 to 100% Satisfactorily effective Good Always Fair Usually Often Very well Agree Usually Usually Usually Reasonably Everytime Agree Some what Agree Moderate 70% - 89% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Usually Often Very well Agree Usually Usually Usually Reasonably Everytime Strongly Agree Moderate Agree To a great extent [70% - 89% Agree
Sometimes
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Usually Often Very well Agree Usually Usually Usually Reasonably Everytime Agree Moderate Agree Moderate 70% - 89% Agree
Sometimes Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Sometimes Unfair [Sometimes Often Very well Agree Usually Usually Everytime Reasonably Everytime Agree Moderate Agree To a great extent [70% - 89% Agree
Sometimes
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Everytime Often Very well Agree Usually Usually Usually Fully Everytime Agree Moderate Agree Moderate 70% - 89% Agree
Sometimes Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Good Always Fair Sometimes Often Very well Agree Usually Usually Usually Fully Everytime Agree To a great extent |Strongly Agree To a great extent |70% - 89% Agree
MBA (Advertising and Sometimes
Female Public Relation) 2nd Semester 85 to 100% Thoroughly effective Good Usually Fair Everytime Often Very well Agree Usually Usually Usually Fully Everytime Agree Moderate Agree Moderate 70% - 89% Agree
Sometimes
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily effective Very good Usually Fair Usually Often Significantly Strongly Agree Usually Usually Everytime Fully Everytime Agree Moderate Agree Moderate 70% - 89% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Usually Often Very well Agree Usually Usually Usually Reasonably Everytime Strongly Agree Moderate Agree To a great extent [70% - 89% Agree
MBA (Financial Sometimes
Female Administration) 4th Semester 85 to 100% Satisfactorily effective Good Always Fair Usually Often Very well Agree Usually Usually Usually Reasonably Everytime Agree Some what Agree Moderate 70% - 89% Agree
Sometimes
Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly effective Very good Usually Fair Usually Often Very well Agree Usually Everytime Everytime Reasonably Everytime Neutral Some what Neutral Very little 70% - 89% Agree
Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Usually Fair Rarely Often Moderately Agree Usually Sometimes Usually Reasonably Sometimes Agree Moderate Agree To a great extent [70% - 89% Agree
MBA (Marketing Ocassionally / Ocassionally /
Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Usually Often Very well Strongly Agree Everytime Sometimes Everytime Reasonably Sometimes Agree Moderate Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (Marketing Sometimes Ocassionally / Ocassionally /
Male Management) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Everytime Often Moderately Agree Usually Sometimes Usually Reasonably Sometimes Agree Moderate Agree Moderate 70% - 89% Neutral
MBA (Marketing Ocassionally / Ocassionally /
Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Usually Often Very well Strongly Agree Everytime Sometimes Everytime Reasonably Sometimes Agree Moderate Strongly Agree To a great extent [70% - 89% Strongly Agree
Sometimes Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly effective Very good Always Fair Usually Sometimes Moderately Agree Usually Everytime Usually Reasonably Sometimes Agree Moderate Strongly Agree To a great extent [70% - 89% Agree
Sometimes Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Usually Sometimes Moderately Strongly Agree Sometimes Everytime Usually Reasonably Sometimes Agree Some what Agree Moderate 70% - 89% Agree
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Usually Regularly Significantly Strongly Agree Everytime Everytime Everytime Reasonably Everytime Strongly Agree To a great extent |Agree To a great extent [70% - 89% Strongly Agree
MBA (Marketing Sometimes Ocassionally /
Male Management) 2nd Semester 85 to 100% Satisfactorily effective Excellent Usually Fair Everytime Regularly Significantly Agree Usually Everytime Sometimes Reasonably Everytime Agree To a great extent |Agree Moderate 70% - 89% Agree
MBA (Financial Sometimes
Male Administration) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Everytime Rarely Very well Agree Usually Everytime Everytime Reasonably Everytime Agree Moderate Agree Moderate 70% - 89% Agree
Sometimes Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Sometimes Often Significantly Agree Usually Everytime Everytime Reasonably Everytime Agree Some what Agree To a great extent [70% - 89% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Everytime Often Very well Agree Usually Everytime Everytime Reasonably Everytime Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Agree
Sometimes Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Sometimes Often Significantly Agree Usually Everytime Everytime Reasonably Everytime Agree Some what Agree To a great extent [70% - 89% Agree
MBA (Financial Sometimes Ocassionally /
Male Administration) 2nd Semester 70 to 84% Satisfactorily effective Good Always Fair Usually Never Very well Agree Everytime Everytime Sometimes Reasonably Everytime Agree Some what Agree To a great extent [70% - 89% Agree
MBA (Financial Sometimes Ocassionally /
Female Administration) 2nd Semester 70 to 84% Satisfactorily effective Good Always Fair Usually Regularly Very well Agree Everytime Everytime Sometimes Reasonably Everytime Agree Some what Agree To a great extent [70% - 89% Agree
Sometimes Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Usually Regularly Moderately Strongly Agree Sometimes Usually Usually Slightly Sometimes Agree Moderate Agree Moderate 70% - 89% Agree
Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily |Good Usually Fair Usually Often Moderately Agree Usually Usually Usually Slightly Sometimes Agree Some what Agree Moderate 70% - 89% Neutral
Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Good Always Fair Rarely Often Very well Agree Usually Usually Everytime Slightly Sometimes Agree To a great extent |Strongly Agree Moderate 70% - 89% Agree
MBA (Marketing Ocassionally /
Female Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Good Always Fair Rarely Often Very well Agree Usually Usually Everytime Slightly Sometimes Agree To a great extent |Strongly Agree Moderate 70% - 89% Agree
Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Usually Fair Usually Often Moderately Neutral Sometimes Rarely Everytime Slightly Sometimes Agree Some what Neutral Some what 70% - 89% Neutral
Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Fair Usually Fair Sometimes Regularly Moderately Strongly Agree Everytime Everytime Sometimes Fully Sometimes Disagree Some what Disagree Some what 70% - 89% Neutral
Sometimes Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Excellent Sometimes Unfair |Sometimes Regularly Very well Disagree Usually Sometimes Sometimes Fully Sometimes Agree Moderate Neutral Very little 70% - 89% Agree
MBA (Advertising and Sometimes Ocassionally / Ocassionally / Ocassionally /
Female Public Relation) 4th Semester 85 to 100% Satisfactorily effective Good Usually Fair Rarely Regularly Very well Agree Sometimes Sometimes Sometimes Fully Everytime Neutral Some what Agree Moderate 70% - 89% Agree
MBA (Marketing Sometimes Ocassionally / Ocassionally / Ocassionally /
Female Management) 2nd Semester 85 to 100% Thoroughly effective Very good Usually Fair Everytime Often Moderately Neutral Sometimes Sometimes Sometimes Fully Everytime Agree Some what Neutral Some what 70% - 89% Neutral
Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Sometimes Regularly Very well Strongly Agree Usually Everytime Everytime Fully Everytime Neutral Moderate Neutral Moderate 70% - 89% Agree
MBA (Financial Ocassionally / Ocassionally /
Female Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Sometimes Regularly Marginally Neutral Sometimes Everytime Everytime Fully Everytime Strongly Agree Moderate Neutral Moderate 70% - 89% Agree
MBA (Financial Sometimes
Male Administration) 4th Semester 85 to 100% Satisfactorily effective Good Usually Fair Everytime Regularly Marginally Neutral Usually Usually Everytime Fully Everytime Neutral Moderate Strongly Agree Moderate 70% - 89% Agree
MBA (Marketing Ocassionally /
Male Management) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily |Very good Always Fair Sometimes Regularly Very well Agree Usually Usually Usually Partially Everytime Neutral Some what Agree Moderate 70% - 89% Neutral
Sometimes Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily effective Good Sometimes Unfair [Sometimes Often Moderately Agree Usually Usually Usually Partially Rarely Neutral Some what Neutral Moderate 70% - 89% Agree
Sometimes
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Good Always Fair Usually Often Very well Agree Usually Usually Usually Partially Rarely Neutral Moderate Neutral Moderate 70% - 89% Agree
MBA (Advertising and Sometimes Ocassionally /
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Usually Sometimes Very well Disagree Sometimes Rarely Everytime Partially Rarely Agree Some what Disagree Moderate 70% - 89% Neutral
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Just satisfactorily |Fair Usually Fair Rarely Regularly Marginally Neutral Rarely Rarely Rarely Partially Rarely Neutral Moderate Agree Moderate 70% - 89% Agree




MBA (Marketing

Male Management) 4th Semester 85 to 100% Satisfactorily Just satisfactorily |Fair Usually Fair Rarely Regularly Marginally Neutral Rarely Rarely Rarely Partially Rarely Neutral Moderate Agree Moderate 70% - 89% Agree
MBA (Advertising and Sometimes
Female Public Relation) 2nd Semester 85 to 100% Satisfactorily effective Good Sometimes Unfair [Everytime Sometimes Moderately Neutral Everytime Never Rarely Partially Rarely Neutral Moderate Neutral Moderate 70% - 89% Agree
MBA (Financial
Female Administration) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Usually Never Very well Agree Usually Everytime Everytime Partially Rarely Agree Some what Neutral Moderate 70% - 89% Neutral
Sometimes
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Rarely Regularly Very well Strongly Agree Usually Usually Usually Reasonably Everytime Agree Moderate Agree To a great extent [70% - 89% Agree
MBA (Marketing Sometimes
Female Management) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Rarely Regularly Very well Strongly Agree Usually Usually Usually Reasonably Everytime Agree Moderate Agree To a great extent [70% - 89% Agree
MBA (Financial Sometimes Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Sometimes Regularly Very well Neutral Usually Usually Usually Reasonably Everytime Neutral Some what Agree Some what 70% - 89% Neutral
Generally
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily ineffective Good Sometimes Unfair |Rarely Regularly Moderately Strongly Agree Usually Rarely Usually Reasonably Everytime Agree Some what Neutral Moderate 70% - 89% Agree
MBA (Financial Sometimes Ocassionally /
Female Administration) 4th Semester 85 to 100% Satisfactorily effective Good Sometimes Unfair |Usually Often Moderately Neutral Rarely Rarely Sometimes Reasonably Everytime Agree Some what Agree Very little 70% - 89% Neutral
MBA (Marketing Ocassionally /
Female Management) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily [Good Usually Fair Rarely Often Moderately Agree Sometimes Rarely Usually Reasonably Everytime Neutral Moderate Neutral Moderate 70% - 89% Agree
Generally Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 70 to 84% Poorly ineffective Fair Usually Unfair Sometimes Regularly Moderately Agree Usually Sometimes Usually Reasonably Everytime Disagree Some what Agree Moderate 70% - 89% Agree
Sometimes Ocassionally /
Female MBA (Full Time) 4th Semester 70 to 84% Satisfactorily effective Good Usually Fair Usually Sometimes Moderately Agree Rarely Usually Sometimes Slightly Rarely Agree Moderate Disagree Some what 70% - 89% Neutral
MBA (Personnel Sometimes Ocassionally /
Female Administration) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Rarely Regularly Moderately Neutral Sometimes Usually Usually Slightly Rarely Agree Moderate Agree Moderate 70% - 89% Neutral
MBA (Financial
Female Administration) 4th Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Usually Regularly Moderately Agree Usually Usually Usually Slightly Rarely Disagree Moderate Agree Very little 70% - 89% Neutral
Sometimes
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily effective Good Usually Fair Everytime Often Moderately Neutral Rarely Usually Usually Slightly Rarely Disagree Very little Neutral Some what 70% - 89% Agree
MBA (Marketing Sometimes
Female Management) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Everytime Often Moderately Neutral Usually Usually Usually Slightly Rarely Neutral Moderate Agree Some what 70% - 89% Neutral
MBA (Marketing Sometimes
Male Management) 2nd Semester 85 to 100% Satisfactorily effective Good Always Fair Everytime Often Very well Neutral Usually Rarely Everytime Slightly Everytime Neutral To a great extent |Neutral Some what 70% - 89% Agree
MBA (Marketing Sometimes
Male Management) 2nd Semester 85 to 100% Satisfactorily effective Good Always Fair Everytime Often Very well Neutral Usually Rarely Everytime Fully Everytime Neutral To a great extent |Neutral Some what 70% - 89% Agree
MBA (Financial
Female Administration) 4th Semester 70 to 84% Satisfactorily Just satisfactorily |Fair Usually Fair Never Sometimes Marginally Neutral Never Everytime Usually Fully Everytime Neutral Very little Agree Some what 70% - 89% Neutral
Sometimes Ocassionally / Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily effective Good Usually Fair Sometimes Regularly Moderately Neutral Usually Sometimes Usually Fully Everytime Neutral Some what Neutral Very little 70% - 89% Neutral
Ocassionally / Ocassionally / Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Just satisfactorily |Good Sometimes Unfair [Sometimes Often Moderately Agree Sometimes Sometimes Usually Fully Rarely Neutral Some what Neutral Moderate 70% - 89% Agree
MBA (Financial Ocassionally / Ocassionally / Ocassionally /
Female Administration) 4th Semester 85 to 100% Satisfactorily Just satisfactorily [Good Sometimes Unfair [Sometimes Often Moderately Agree Sometimes Sometimes Usually Fully Everytime Neutral Some what Neutral Moderate 70% - 89% Agree
Sometimes Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Thoroughly effective Good Sometimes Unfair |Rarely Never Moderately Agree Sometimes Rarely Usually Fully Everytime Agree Very little Agree Moderate 70% - 89% Agree
Sometimes
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Good Usually Fair Everytime Regularly Significantly Strongly Agree Everytime Usually Everytime Fully Usually Agree To a great extent |Agree Moderate 70% - 89% Agree
Sometimes
Male MBA (Full Time) 2nd Semester 70 to 84% Poorly effective Very good Sometimes Unfair [Everytime Regularly Very well Agree Usually Usually Usually Fully Usually Agree Some what Agree Moderate 70% - 89% Agree
MBA (Advertising and
Female Public Relation) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Fair Usually Fair Everytime Regularly Moderately Neutral Usually Usually Everytime Fully Usually Agree Moderate Neutral Moderate 70% - 89% Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Very well Strongly Agree Usually Usually Everytime Fully Usually Agree To a great extent |Agree To a great extent [70% - 89% Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Everytime Often Very well Agree Everytime Usually Everytime Fully Usually Agree To a great extent |Strongly Agree To a great extent [70% - 89% Agree
Sometimes Ocassionally /
Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly effective Very good Always Fair Usually Regularly Significantly Strongly Agree Usually Sometimes Everytime Fully Usually Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
Ocassionally /
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Just satisfactorily |Very good Always Fair Rarely Regularly Very well Agree Everytime Sometimes Usually Fully Usually Agree Moderate Strongly Agree Moderate 70% - 89% Strongly Agree
MBA (Financial Sometimes Ocassionally /
Female Administration) 4th Semester 85 to 100% Thoroughly effective Very good Always Fair Usually Regularly Significantly Strongly Agree Usually Sometimes Everytime Fully Usually Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (International Ocassionally /
Male Business) 4th Semester 85 to 100% Satisfactorily Just satisfactorily |Very good Always Fair Rarely Regularly Very well Agree Everytime Sometimes Usually Fully Usually Agree Moderate Strongly Agree Moderate 70% - 89% Strongly Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Often Very well Strongly Agree Everytime Everytime Usually Fully Usually Agree Moderate Strongly Agree To a great extent [70% - 89% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Usually Regularly Very well Strongly Agree Usually Everytime Everytime Fully Usually Strongly Agree To a great extent |Agree To a great extent [70% - 89% Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Usually Fully Usually Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
Female MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Regularly Very well Strongly Agree Usually Everytime Everytime Fully Usually Strongly Agree To a great extent |Agree To a great extent [70% - 89% Strongly Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Good Always Fair Everytime Regularly Very well Neutral Everytime Everytime Everytime Fully Usually Agree To a great extent |Disagree To a great extent [70% - 89% Agree
MBA (Marketing
Male Management) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Regularly Very well Strongly Agree Usually Everytime Everytime Fully Usually Agree To a great extent |Agree Moderate 70% - 89% Strongly Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Regularly Significantly Agree Everytime Everytime Everytime Fully Usually Agree To a great extent |Agree To a great extent [70% - 89% Strongly Agree
MBA (Personnel
Female Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Everytime Fully Usually Strongly Agree To a great extent |Agree Moderate 70% - 89% Strongly Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Everytime Regularly Significantly Strongly Agree Usually Everytime Everytime Fully Usually Agree To a great extent |Agree To a great extent [70% - 89% Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Usually Fully Usually Agree To a great extent |Strongly Agree Moderate 70% - 89% Agree
MBA (Advertising and
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Very well Agree Everytime Everytime Usually Fully Usually Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Agree Everytime Everytime Usually Fully Usually Agree To a great extent |Agree To a great extent [70% - 89% Agree
MBA (Marketing
Female Management) 2nd Semester 85 to 100% Satisfactorily Always effective [Good Always Fair Everytime Regularly Very well Neutral Everytime Everytime Everytime Fully Usually Agree To a great extent |Disagree To a great extent [70% - 89% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Often Significantly Strongly Agree Everytime Everytime Everytime Fully Usually Agree To a great extent |Strongly Agree To a great extent [70% - 89% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Often Very well Agree Usually Everytime Usually Fully Usually Strongly Agree Moderate Agree Moderate 70% - 89% Strongly Agree
MBA (Marketing
Female Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Often Very well Agree Usually Everytime Everytime Fully Usually Agree To a great extent |Agree To a great extent [70% - 89% Agree
MBA (Personnel
Female Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Often Moderately Agree Everytime Everytime Everytime Fully Usually Agree To a great extent |Strongly Agree To a great extent [70% - 89% Agree
MBA (Marketing
Female Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Everytime Often Very well Agree Usually Everytime Everytime Fully Usually Strongly Agree To a great extent |Agree To a great extent [70% - 89% Strongly Agree




MBA (Personnel

Female Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Often Very well Agree Usually Everytime Everytime Fully Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (International
Female Business) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Often Significantly Agree Everytime Everytime Everytime Fully Usually Agree Moderate Agree Moderate 70% - 89% Agree
Sometimes
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Good Usually Fair Usually Regularly Very well Agree Usually Usually Usually Partially Usually Agree Some what Agree Moderate 70% - 89% Agree
Sometimes Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Usually Sometimes Very well Agree Sometimes Usually Everytime Partially Usually Agree Some what Neutral Some what 70% - 89% Agree
Female MBA (Full Time) 4th Semester 85 to 100% Indifferently Just satisfactorily |Good Sometimes Unfair |Usually Sometimes Moderately Agree Usually Usually Usually Partially Usually Neutral Moderate Neutral Moderate 70% - 89% Agree
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Good Usually Fair Usually Regularly Very well Neutral Usually Usually Usually Partially Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Financial Very poor Ocassionally /
Male Administration) 4th Semester 85 to 100% Indifferently communication |Poor Unfair Rarely Regularly Moderately Strongly Disagree [Sometimes Usually Usually Partially Usually Agree Very little Neutral Some what 70% - 89% Disagree
MBA (International Very poor Ocassionally /
Male Business) 4th Semester 85 to 100% Indifferently communication |Poor Unfair Rarely Regularly Moderately Strongly Disagree [Sometimes Usually Usually Partially Usually Agree Very little Neutral Some what 70% - 89% Disagree
MBA (Advertising and Ocassionally / Ocassionally / Ocassionally /
Female Public Relation) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Unfair Sometimes Regularly Moderately Agree Sometimes Sometimes Usually Partially Usually Agree Moderate Agree Some what 70% - 89% Neutral
MBA (Financial Ocassionally /
Female Administration) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Everytime Often Very well Agree Usually Sometimes Usually Partially Usually Agree Some what Neutral Some what 70% - 89% Agree
MBA (International Ocassionally / Ocassionally /
Male Business) 4th Semester 85 to 100% Satisfactorily Always effective |Good Sometimes Unfair |Usually Often Very well Agree Sometimes Sometimes Usually Partially Usually Neutral Moderate Agree Moderate 70% - 89% Agree
MBA (Personnel
Female Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Rarely Sometimes Very well Strongly Agree Usually Everytime Everytime Partially Usually Neutral Some what Strongly Agree Some what 70% - 89% Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Regularly Moderately Agree Usually Everytime Usually Partially Usually Agree Moderate Agree Some what 70% - 89% Agree
MBA (Marketing Sometimes
Male Management) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Everytime Regularly Moderately Agree Usually Everytime Everytime Partially Usually Agree Some what Disagree To a great extent [70% - 89% Agree
MBA (Advertising and Sometimes
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Everytime Partially Usually Agree Moderate Neutral To a great extent [70% - 89% Agree
MBA (Financial Sometimes
Female Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Everytime Often Very well Agree Usually Everytime Everytime Partially Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Female Administration) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Sometimes Regularly Moderately Agree Sometimes Usually Usually Reasonably Usually Agree Moderate Agree To a great extent [70% - 89% Agree
Ocassionally / Ocassionally /
Male MBA (Full Time) 4th Semester 70 to 84% Thoroughly Always effective |Very good Always Fair Sometimes Sometimes Very well Agree Sometimes Usually Everytime Reasonably Usually Agree To a great extent |Agree Moderate 70% - 89% Agree
MBA (Financial Ocassionally /
Female Administration) 4th Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Everytime Sometimes Very well Strongly Agree Sometimes Usually Everytime Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Female Administration) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Sometimes Sometimes Moderately Agree Sometimes Usually Usually Reasonably Usually Agree Moderate Agree To a great extent [70% - 89% Agree
MBA (Marketing Ocassionally / Ocassionally /
Male Management) 4th Semester 70 to 84% Thoroughly Always effective |Very good Always Fair Sometimes Sometimes Very well Agree Sometimes Usually Everytime Reasonably Usually Agree To a great extent |Agree Moderate 70% - 89% Agree
MBA (Financial Sometimes Ocassionally /
Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Sometimes Sometimes Moderately Agree Usually Usually Usually Reasonably Usually Agree Moderate Agree To a great extent [70% - 89% Strongly Agree
MBA (Financial Sometimes Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Sometimes Often Very well Strongly Agree Usually Usually Everytime Reasonably Usually Agree Moderate Strongly Agree Moderate 70% - 89% Agree
MBA (Financial
Female Administration) 4th Semester 85 to 100% Satisfactorily Always effective |Good Always Fair Usually Sometimes Moderately Agree Everytime Usually Everytime Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Strongly Agree
MBA (Financial Sometimes Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Sometimes Sometimes Very well Agree Usually Usually Usually Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Sometimes Unfair |Usually Sometimes Very well Agree Usually Usually Usually Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Financial Sometimes Ocassionally /
Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Sometimes Sometimes Moderately Agree Usually Usually Usually Reasonably Usually Agree Moderate Agree To a great extent [70% - 89% Strongly Agree
MBA (International Sometimes Ocassionally /
Female Business) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Sometimes Often Very well Strongly Agree Usually Usually Everytime Reasonably Usually Agree Moderate Strongly Agree Moderate 70% - 89% Agree
Sometimes Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Good Sometimes Unfair [Sometimes Regularly Moderately Agree Sometimes Usually Sometimes Reasonably Usually Agree Some what Agree Moderate 70% - 89% Neutral
Sometimes Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Good Always Fair Usually Regularly Very well Neutral Sometimes Usually Usually Reasonably Usually Agree Moderate Neutral Moderate 70% - 89% Agree
MBA (Advertising and
Female Public Relation) 4th Semester 70 to 84% Satisfactorily Always effective |Very good Sometimes Unfair |Usually Regularly Significantly Agree Usually Usually Usually Reasonably Usually Agree Moderate Neutral Moderate 70% - 89% Agree
MBA (Marketing
Male Management) 2nd Semester 70 to 84% Satisfactorily Always effective |Excellent Always Fair Usually Regularly Significantly Strongly Agree Everytime Usually Everytime Reasonably Usually Strongly Agree To a great extent |Agree To a great extent [70% - 89% Strongly Agree
Sometimes Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Good Sometimes Unfair [Sometimes Regularly Moderately Agree Sometimes Usually Sometimes Reasonably Usually Agree Some what Agree Moderate 70% - 89% Neutral
Sometimes
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Usually Regularly Very well Agree Usually Usually Usually Reasonably Usually Agree Moderate Agree To a great extent [70% - 89% Agree
MBA (Marketing Sometimes Ocassionally /
Male Management) 2nd Semester 85 to 100% Thoroughly effective Very good Sometimes Unfair [Sometimes Regularly Moderately Strongly Agree Usually Usually Everytime Reasonably Usually Agree Moderate Strongly Agree Moderate 70% - 89% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Very well Agree Everytime Usually Everytime Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Marketing Sometimes
Male Management) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Everytime Regularly Significantly Agree Usually Usually Usually Reasonably Usually Strongly Agree To a great extent |Strongly Agree Moderate 70% - 89% Strongly Agree
Sometimes Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Everytime Rarely Very well Neutral Sometimes Usually Everytime Reasonably Usually Strongly Agree Moderate Neutral Moderate 70% - 89% Strongly Agree
Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Everytime Rarely Very well Agree Usually Usually Everytime Reasonably Usually Agree Moderate Agree To a great extent [70% - 89% Agree
MBA (International Ocassionally /
Female Business) 4th Semester 85 to 100% Satisfactorily Just satisfactorily |Good Sometimes Unfair |Usually Regularly Moderately Agree Usually Usually Sometimes Reasonably Usually Agree Some what Neutral Moderate 70% - 89% Neutral
MBA (Marketing Ocassionally /
Male Management) 4th Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Sometimes Rarely Very well Agree Usually Usually Everytime Reasonably Usually Agree Moderate Agree To a great extent [70% - 89% Agree
MBA (Marketing Sometimes Ocassionally /
Male Management) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Everytime Rarely Very well Neutral Sometimes Usually Everytime Reasonably Usually Strongly Agree Moderate Neutral Moderate 70% - 89% Strongly Agree
MBA (Financial Sometimes
Male Administration) 2nd Semester 70 to 84% Satisfactorily effective Good Usually Fair Usually Often Very well Agree Usually Usually Usually Reasonably Usually Neutral Moderate Agree Some what 70% - 89% Agree
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Usually Often Moderately Agree Usually Usually Everytime Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Marketing Sometimes
Male Management) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Usually Often Very well Neutral Usually Usually Usually Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
Sometimes
Male MBA (Full Time) 4th Semester 70 to 84% Satisfactorily effective Very good Usually Fair Usually Often Very well Agree Usually Usually Usually Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Personnel Sometimes
Female Administration) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Usually Often Very well Agree Everytime Usually Usually Reasonably Usually Neutral Moderate Strongly Agree Moderate 70% - 89% Agree




MBA (Advertising and

Female Public Relation) 2nd Semester 70 to 84% Thoroughly Always effective |Excellent Always Fair Usually Often Very well Agree Everytime Usually Everytime Reasonably Usually Agree Moderate Agree To a great extent [70% - 89% Agree
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily |Good Usually Fair Everytime Often Very well Agree Usually Usually Usually Reasonably Usually Agree Some what Agree Some what 70% - 89% Neutral
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Usually Often Moderately Agree Usually Usually Everytime Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Sometimes Often Significantly Agree Usually Usually Everytime Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Everytime Often Very well Neutral Usually Usually Everytime Fully Usually Strongly Agree To a great extent |Strongly Agree Moderate 70% - 89% Agree
MBA (Marketing
Female Management) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Usually Often Very well Agree Usually Usually Everytime Fully Usually Agree Moderate Neutral To a great extent [70% - 89% Agree
Sometimes
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily effective Good Usually Fair Usually Often Moderately Agree Usually Usually Usually Fully Usually Agree Moderate Agree Moderate 70% - 89% Neutral
Female MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Often Very well Agree Everytime Usually Everytime Fully Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Marketing
Female Management) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Usually Fair Usually Often Very well Agree Usually Usually Usually Fully Usually Agree Moderate Agree Moderate 70% - 89% Agree
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Often Very well Agree Usually Usually Usually Fully Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Financial Sometimes
Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Usually Often Very well Agree Usually Usually Usually Fully Usually Agree Moderate Agree Moderate 70% - 89% Agree
Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Sometimes Often Very well Agree Usually Usually Everytime Fully Usually Agree Moderate Agree Moderate 70% - 89% Agree
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Often Very well Agree Usually Usually Usually Fully Usually Agree To a great extent |Strongly Agree To a great extent [70% - 89% Agree
MBA (International
Female Business) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Very well Strongly Agree Usually Usually Usually Fully Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (International Sometimes
Female Business) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Usually Often Very well Agree Usually Usually Usually Fully Usually Agree Moderate Agree Moderate 70% - 89% Agree
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Just satisfactorily |Very good Usually Fair Usually Often Very well Agree Usually Usually Usually Fully Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (International
Male Business) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Often Very well Agree Usually Usually Usually Fully Usually Agree Moderate Neutral Moderate 70% - 89% Agree
Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Sometimes Often Significantly Agree Usually Usually Everytime Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Financial Sometimes
Male Administration) 2nd Semester 85 to 100% Thoroughly effective Excellent Usually Fair Never Sometimes Very well Agree Usually Everytime Usually Reasonably Usually Agree To a great extent |Neutral To a great extent [70% - 89% Agree
MBA (Advertising and Ocassionally /
Female Public Relation) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Often Very well Agree Sometimes Everytime Usually Reasonably Usually Agree Moderate Neutral Moderate 70% - 89% Agree
Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Everytime Sometimes Significantly Agree Everytime Everytime Usually Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Financial Sometimes Ocassionally /
Female Administration) 2nd Semester 85 to 100% Thoroughly effective Excellent Usually Fair Never Sometimes Very well Agree Usually Sometimes Usually Reasonably Usually Agree To a great extent |Neutral To a great extent [70% - 89% Agree
MBA (Financial Ocassionally /
Female Administration) 4th Semester 85 to 100% Satisfactorily Always effective |Good Always Fair Never Regularly Very well Agree Usually Sometimes Usually Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Sometimes Often Moderately Agree Usually Sometimes Usually Reasonably Usually Neutral Very little Agree Some what 70% - 89% Agree
Sometimes Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Usually Often Very well Strongly Agree Sometimes Sometimes Usually Reasonably Usually Agree Some what Neutral Moderate 70% - 89% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Sometimes Often Moderately Agree Usually Sometimes Usually Reasonably Usually Neutral Very little Agree Some what 70% - 89% Agree
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Sometimes Unfair |Usually Sometimes Very well Agree Everytime Everytime Everytime Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Advertising and
Male Public Relation) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Very well Neutral Usually Everytime Everytime Reasonably Usually Agree Moderate Strongly Agree Moderate 70% - 89% Agree
MBA (International
Male Business) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Very well Neutral Usually Everytime Everytime Reasonably Usually Agree Moderate Strongly Agree Moderate 70% - 89% Agree
MBA (Advertising and
Female Public Relation) 2nd Semester 55 to 69% Satisfactorily Always effective |Very good Usually Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Reasonably Usually Agree To a great extent |Strongly Agree Moderate 70% - 89% Agree
MBA (Advertising and
Female Public Relation) 2nd Semester 55 to 69% Satisfactorily Always effective |Very good Usually Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Reasonably Usually Agree To a great extent |Strongly Agree Moderate 70% - 89% Agree
MBA (Personnel
Female Administration) 2nd Semester 70 to 84% Thoroughly Always effective |Very good Always Fair Everytime Regularly Significantly Agree Everytime Everytime Everytime Reasonably Usually Strongly Agree To a great extent |Strongly Agree To a great extent |70% - 89% Strongly Agree
Sometimes
Female MBA (Full Time) 2nd Semester 70 to 84% Thoroughly effective Very good Always Fair Everytime Regularly Very well Agree Usually Everytime Usually Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Reasonably Usually Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (Financial Sometimes
Male Administration) 2nd Semester 85 to 100% Thoroughly effective Excellent Usually Fair Everytime Regularly Significantly Agree Usually Everytime Usually Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Usually Regularly Significantly Strongly Agree Usually Everytime Everytime Reasonably Usually Strongly Agree To a great extent |Agree To a great extent [70% - 89% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Usually Everytime Usually Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Advertising and
Female Public Relation) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Regularly Very well Agree Everytime Everytime Everytime Reasonably Usually Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Usually Fair Usually Regularly Very well Strongly Agree Everytime Everytime Everytime Reasonably Usually Strongly Agree Moderate Strongly Agree To a great extent [70% - 89% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Reasonably Usually Neutral Moderate Agree Moderate 70% - 89% Agree
MBA (Advertising and Ocassionally /
Female Public Relation) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Sometimes Regularly Very well Agree Everytime Everytime Everytime Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Reasonably Usually Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (International Sometimes Ocassionally /
Male Business) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Sometimes Regularly Significantly Strongly Agree Everytime Everytime Everytime Reasonably Usually Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Everytime Regularly Very well Agree Usually Everytime Everytime Reasonably Usually Strongly Agree Moderate Agree To a great extent [70% - 89% Strongly Agree
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Regularly Very well Agree Usually Everytime Usually Reasonably Usually Agree To a great extent |Agree To a great extent [70% - 89% Agree
MBA (Financial Ocassionally /
Female Administration) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Sometimes Regularly Very well Agree Usually Everytime Everytime Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Usually Reasonably Usually Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Agree
MBA (Advertising and
Female Public Relation) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Regularly Very well Agree Everytime Everytime Everytime Reasonably Usually Strongly Agree To a great extent |Strongly Agree To a great extent [70% - 89% Strongly Agree
MBA (Marketing
Female Management) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Regularly Very well Agree Usually Everytime Usually Reasonably Usually Agree To a great extent |Agree To a great extent [70% - 89% Agree
MBA (Marketing Sometimes Ocassionally /
Female Management) 2nd Semester 70 to 84% Satisfactorily effective Good Sometimes Unfair [Everytime Rarely Moderately Agree Sometimes Everytime Usually Reasonably Usually Strongly Agree Some what Neutral Moderate 70% - 89% Neutral
MBA (Marketing
Male Management) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Always Fair Usually Often Very well Agree Usually Everytime Everytime Reasonably Usually Agree Moderate Strongly Agree Moderate 70% - 89% Strongly Agree
Sometimes
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly effective Excellent Always Fair Everytime Often Very well Agree Usually Everytime Everytime Reasonably Usually Agree To a great extent |Agree Moderate 70% - 89% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Often Moderately Agree Everytime Everytime Usually Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree




MBA (Financial Sometimes Ocassionally /
Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Sometimes Often Moderately Agree Usually Everytime Usually Reasonably Usually Neutral Some what Agree Moderate 70% - 89% Agree
MBA (Advertising and Ocassionally /
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Sometimes Often Significantly Strongly Agree Everytime Everytime Everytime Reasonably Usually Agree To a great extent |Strongly Agree To a great extent [70% - 89% Agree
MBA (Advertising and Sometimes
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Everytime Often Very well Agree Usually Everytime Everytime Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Sometimes Often Significantly Agree Sometimes Everytime Everytime Reasonably Usually Neutral To a great extent |Strongly Agree To a great extent [70% - 89% Agree
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Often Very well Agree Everytime Everytime Everytime Reasonably Usually Agree To a great extent |Strongly Agree To a great extent [70% - 89% Agree
MBA (Financial
Female Administration) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Often Very well Strongly Agree Everytime Everytime Usually Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Often Very well Agree Usually Everytime Everytime Reasonably Usually Agree To a great extent |Neutral Moderate 70% - 89% Agree
Generally
Female MBA (Full Time) 4th Semester 85 to 100% Thoroughly ineffective Very good Usually Fair Never Often Very well Agree Everytime Everytime Everytime Reasonably Usually Agree To a great extent |Strongly Agree To a great extent |70% - 89% Strongly Agree
Sometimes
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly effective Excellent Always Fair Everytime Often Very well Agree Usually Everytime Everytime Reasonably Usually Agree To a great extent |Agree Moderate 70% - 89% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Often Moderately Agree Everytime Everytime Usually Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Marketing
Male Management) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Often Very well Agree Everytime Everytime Everytime Reasonably Usually Agree To a great extent |Strongly Agree To a great extent |70% - 89% Agree
MBA (Marketing
Female Management) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Often Very well Strongly Agree Everytime Everytime Usually Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Marketing Sometimes
Male Management) 2nd Semester 55 to 69% Satisfactorily effective Very good Usually Fair Everytime Often Very well Agree Usually Everytime Everytime Reasonably Usually Agree Moderate Agree Moderate 70% - 89% Agree
MBA (Advertising and Sometimes
Male Public Relation) 4th Semester 85 to 100% Satisfactorily effective Good Always Fair Usually Regularly Very well Agree Usually Usually Usually Slightly Usually Agree Some what Agree Some what 70% - 89% Agree
Sometimes Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Good Sometimes Unfair |Rarely Regularly Very well Agree Sometimes Rarely Usually Fully Usually Neutral Some what Neutral Very little 70% - 89% Agree
Sometimes Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Good Sometimes Unfair |Rarely Regularly Very well Agree Sometimes Rarely Usually Fully Usually Neutral Some what Neutral Very little 70% - 89% Agree
MBA (Marketing Sometimes Ocassionally /
Male Management) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Usually Often Very well Strongly Agree Rarely Sometimes Usually Fully Usually Agree Some what Agree Moderate 70% - 89% Agree
Female MBA (Full Time) 4th Semester 70 to 84% Satisfactorily Always effective |Very good Always Fair Usually Regularly Very well Agree Everytime Usually Everytime Fully Everytime Agree Moderate Agree Moderate Above 90% Agree
MBA (Personnel
Male Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Regularly Significantly Strongly Agree Everytime Usually Everytime Fully Everytime Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
Sometimes
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily effective Good Always Fair Usually Regularly Very well Strongly Agree Everytime Usually Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and Sometimes
Male Public Relation) 4th Semester 70 to 84% Satisfactorily effective Excellent Usually Unfair Everytime Often Very well Strongly Agree Everytime Usually Usually Fully Everytime Agree To a great extent |Strongly Agree Moderate Above 90% Strongly Agree
MBA (Financial
Female Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Often Very well Agree Everytime Usually Usually Fully Everytime Agree To a great extent |Strongly Agree Moderate Above 90% Strongly Agree
MBA (Financial Ocassionally /
Male Administration) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Usually Fair Sometimes Often Significantly Agree Everytime Usually Usually Fully Everytime Agree Moderate Strongly Agree To a great extent |Above 90% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective [Good Always Fair Everytime Often Very well Neutral Everytime Rarely Everytime Fully Everytime Strongly Agree Moderate Neutral To a great extent |Above 90% Agree
Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Always Fair Everytime Regularly Significantly Strongly Agree Everytime Sometimes Usually Fully Everytime Strongly Agree Moderate Agree To a great extent |Above 90% Agree
MBA (Marketing Sometimes Ocassionally /
Male Management) 2nd Semester 85 to 100% Satisfactorily effective Excellent Always Fair Rarely Often Moderately Strongly Agree Usually Sometimes Everytime Fully Everytime Agree Some what Strongly Agree Moderate Above 90% Agree
Sometimes Ocassionally /
Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly effective Very good Usually Fair Everytime Often Moderately Agree Usually Sometimes Everytime Fully Everytime Agree Moderate Strongly Agree Some what Above 90% Agree
MBA (Financial
Male Administration) 2nd Semester 70 to 84% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing
Female Management) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Fully Everytime Agree Moderate Agree Moderate Above 90% Agree
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing
Female Management) 2nd Semester 70 to 84% Satisfactorily Always effective |Excellent Always Fair Usually Regularly Very well Agree Everytime Everytime Everytime Fully Everytime Agree Moderate Agree To a great extent |Above 90% Agree
MBA (Marketing
Female Management) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Fully Everytime Agree Moderate Agree Moderate Above 90% Agree
MBA (Financial
Male Administration) 2nd Semester 70 to 84% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and
Male Public Relation) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and
Female Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial
Female Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing
Female Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Agree
MBA (Advertising and
Male Public Relation) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
Sometimes
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Excellent Usually Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial
Male Administration) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and
Male Public Relation) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Rarely Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial
Male Administration) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Usually Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial
Male Administration) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree




MBA (Financial

Male Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
Female MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
Ocassionally /

Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Sometimes Regularly Significantly Strongly Agree Usually Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Female MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and Sometimes

Female Public Relation) 4th Semester 85 to 100% Satisfactorily effective Very good Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Female Management) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Regularly Significantly Strongly Agree Usually Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial

Female Administration) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Ocassionally /

Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Sometimes Regularly Very well Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Agree

Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Female Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Female Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Female Management) 2nd Semester 85 to 100% Indifferently Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and

Female Public Relation) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Regularly Very well Agree Everytime Everytime Everytime Fully Everytime Agree To a great extent |Agree Moderate Above 90% Agree
MBA (Financial

Female Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Regularly Significantly Strongly Agree Usually Everytime Everytime Fully Everytime Strongly Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree

Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Agree
MBA (Marketing

Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Female MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Everytime Fully Everytime Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Female MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial

Male Administration) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial

Male Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial

Female Administration) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Personnel

Female Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Female MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Female MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Personnel

Male Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial

Female Administration) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Significantly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Agree

Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (International

Female Business) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Sometimes

Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and

Female Public Relation) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Agree

Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (International

Male Business) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Usually Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (International

Male Business) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (International

Male Business) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (International

Female Business) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial

Female Administration) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial

Female Administration) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Female Management) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree




MBA (International

Female Business) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (International

Female Business) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Significantly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Agree
MBA (International

Male Business) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Male Management) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing Sometimes

Male Management) 2nd Semester 85 to 100% Satisfactorily effective Excellent Usually Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Male Management) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Male Management) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Male Management) 2nd Semester Below 30% Thoroughly Always effective |Excellent Usually Fair Rarely Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Male Management) 4th Semester 55 to 69% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Usually Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial Sometimes

Female Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Everytime Regularly Significantly Agree Everytime Everytime Everytime Fully Everytime Agree To a great extent |Agree To a great extent |Above 90% Agree
MBA (Financial Sometimes

Female Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Fully Everytime Agree To a great extent |Agree To a great extent |Above 90% Agree

Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Often Very well Agree Everytime Everytime Everytime Fully Everytime Agree Moderate Agree Moderate Above 90% Agree
MBA (Marketing

Female Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Usually Often Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Often Very well Agree Usually Everytime Everytime Fully Everytime Agree Moderate Agree Moderate Above 90% Strongly Agree

Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Often Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and

Female Public Relation) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Often Moderately Strongly Agree Everytime Everytime Everytime Fully Everytime Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and

Female Public Relation) 4th Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Often Very well Agree Everytime Everytime Usually Fully Everytime Agree Moderate Agree Moderate Above 90% Strongly Agree
MBA (Marketing Sometimes

Female Management) 4th Semester 85 to 100% Satisfactorily effective Very good Always Fair Usually Often Very well Strongly Agree Usually Everytime Usually Fully Everytime Agree Moderate Strongly Agree Moderate Above 90% Strongly Agree

Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Significantly Strongly Agree Usually Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and

Female Public Relation) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and

Female Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Usually Often Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Female Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (International

Male Business) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Often Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (International

Female Business) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Often Moderately Strongly Agree Everytime Everytime Everytime Fully Everytime Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial

Female Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Never Very well Agree Everytime Everytime Everytime Fully Everytime Agree To a great extent |Agree Moderate Above 90% Agree
MBA (Financial

Female Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Never Sometimes Very well Strongly Agree Usually Usually Everytime Partially Everytime Agree Moderate Agree To a great extent |Above 90% Agree
MBA (Advertising and

Male Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Everytime Sometimes Very well Agree Usually Usually Usually Reasonably Everytime Strongly Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Female Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Everytime Regularly Significantly Agree Everytime Usually Everytime Reasonably Everytime Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Personnel Sometimes Ocassionally /

Female Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Sometimes Regularly Moderately Agree Usually Usually Everytime Reasonably Everytime Agree To a great extent |Strongly Agree To a great extent |Above 90% Agree

Male MBA (Full Time) 4th Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Usually Often Moderately Agree Usually Usually Usually Reasonably Everytime Agree Some what Strongly Agree To a great extent |Above 90% Agree

Male MBA (Full Time) 4th Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Usually Often Moderately Agree Usually Usually Usually Reasonably Everytime Agree Some what Strongly Agree To a great extent |Above 90% Agree
MBA (Financial

Male Administration) 4th Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Usually Often Moderately Agree Usually Usually Usually Reasonably Everytime Agree Some what Strongly Agree To a great extent |Above 90% Agree
MBA (International Sometimes

Male Business) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Everytime Often Very well Agree Usually Usually Everytime Reasonably Everytime Strongly Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
MBA (Financial Sometimes Ocassionally /

Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Everytime Regularly Very well Agree Usually Sometimes Usually Reasonably Everytime Strongly Agree Moderate Agree Moderate Above 90% Agree
MBA (Financial

Male Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Sometimes Significantly Strongly Agree Everytime Everytime Usually Reasonably Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Male MBA (Full Time) Ath Semester 85 to 100% Satisfactorily Always effective |Excellent Sometimes Unfair [Everytime Sometimes Very well Strongly Agree Everytime Everytime Everytime Reasonably Everytime Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
MBA (Financial

Male Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Often Significantly Strongly Agree Everytime Everytime Usually Reasonably Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree

Sometimes

Female MBA (Full Time) 4th Semester 70 to 84% Satisfactorily effective Very good Always Fair Usually Regularly Very well Agree Everytime Everytime Everytime Reasonably Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial

Female Administration) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Regularly Significantly Strongly Agree Everytime Everytime Everytime Reasonably Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Everytime Regularly Significantly Agree Everytime Everytime Usually Reasonably Everytime Agree Moderate Agree To a great extent |Above 90% Agree
MBA (Marketing

Female Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Reasonably Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (International

Female Business) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Regularly Significantly Strongly Agree Everytime Everytime Everytime Reasonably Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (International

Male Business) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Often Very well Agree Usually Everytime Everytime Reasonably Everytime Agree Moderate Agree Moderate Above 90% Agree
MBA (Financial Ocassionally /

Female Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Sometimes Often Very well Agree Everytime Everytime Everytime Reasonably Everytime Strongly Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing

Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Very well Strongly Agree Everytime Everytime Everytime Reasonably Everytime Strongly Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree

Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Usually Often Very well Agree Everytime Everytime Everytime Reasonably Everytime Strongly Agree To a great extent |Strongly Agree Moderate Above 90% Strongly Agree




MBA (Financial

Female Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Usually Regularly Moderately Neutral Usually Everytime Everytime Reasonably Everytime Strongly Agree To a great extent |Neutral Moderate Above 90% Strongly Agree
MBA (Financial
Female Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Usually Regularly Moderately Neutral Usually Everytime Everytime Reasonably Everytime Strongly Agree To a great extent |Neutral Moderate Above 90% Strongly Agree
Generally Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Indifferently ineffective Fair Sometimes Unfair |Sometimes Often Moderately Neutral Rarely Rarely Rarely Slightly Never Neutral Some what Neutral Some what Above 90% Neutral
Sometimes Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Sometimes Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Sometimes Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Agree
Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Everytime Regularly Significantly Strongly Agree Usually Everytime Everytime Fully Sometimes Agree Moderate Strongly Agree To a great extent |Above 90% Strongly Agree
Sometimes Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Sometimes Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Sometimes Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Agree
MBA (Advertising and Ocassionally /
Male Public Relation) 4th Semester 70 to 84% Satisfactorily Always effective |Very good Sometimes Unfair [Everytime Often Significantly Strongly Agree Everytime Everytime Everytime Fully Sometimes Agree Moderate Strongly Agree To a great extent |Above 90% Strongly Agree
Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Often Very well Strongly Agree Everytime Everytime Usually Fully Sometimes Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Good Usually Fair Never Often Moderately Agree Sometimes Usually Usually Partially Everytime Neutral Moderate Agree Moderate Above 90% Agree
MBA (Advertising and
Male Public Relation) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Regularly Very well Agree Usually Usually Everytime Partially Everytime Agree Moderate Agree To a great extent |Above 90% Agree
MBA (Financial Ocassionally /
Female Administration) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Regularly Very well Agree Usually Usually Everytime Partially Sometimes Agree Moderate Agree To a great extent |Above 90% Agree
MBA (Financial Ocassionally /
Male Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Usually Rarely Very well Agree Usually Usually Usually Partially Sometimes Neutral Moderate Agree Moderate Above 90% Strongly Agree
Sometimes Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Excellent Usually Fair Usually Rarely Moderately Agree Usually Usually Everytime Partially Sometimes Agree Not at all Neutral Some what Above 90% Agree
MBA (Financial Ocassionally /
Female Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Usually Rarely Very well Agree Usually Usually Usually Partially Sometimes Neutral Moderate Agree Moderate Above 90% Strongly Agree
Sometimes Ocassionally / Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily effective Very good Always Fair Sometimes Often Moderately Agree Usually Usually Usually Partially Sometimes Neutral Moderate Neutral Some what Above 90% Agree
Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Very good Usually Fair Everytime Often Very well Agree Usually Usually Usually Partially Sometimes Agree Moderate Neutral Moderate Above 90% Agree
MBA (Marketing Ocassionally /
Female Management) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily |Very good Sometimes Unfair |Usually Often Moderately Agree Usually Everytime Sometimes Partially Everytime Neutral Moderate Neutral Moderate Above 90% Neutral
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Rarely Often Moderately Agree Usually Everytime Usually Partially Everytime Agree Moderate Agree To a great extent |Above 90% Agree
MBA (Marketing Sometimes
Female Management) 4th Semester 85 to 100% Satisfactorily effective Very good Always Fair Everytime Often Very well Strongly Agree Usually Everytime Everytime Partially Everytime Agree Moderate Agree Moderate Above 90% Agree
MBA (Financial
Female Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Often Very well Agree Usually Everytime Everytime Partially Everytime Neutral Moderate Agree Moderate Above 90% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Female Administration) 4th Semester 85 to 100% Satisfactorily effective Very good Always Fair Sometimes Often Very well Agree Usually Usually Everytime Reasonably Sometimes Agree Moderate Agree Moderate Above 90% Agree
MBA (International Sometimes Ocassionally / Ocassionally /
Female Business) 4th Semester 85 to 100% Satisfactorily effective Very good Always Fair Sometimes Often Very well Agree Usually Usually Everytime Reasonably Sometimes Agree Moderate Agree Moderate Above 90% Agree
MBA (Personnel Sometimes
Female Administration) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Usually Often Very well Agree Usually Usually Usually Reasonably Everytime Neutral Moderate Neutral Moderate Above 90% Agree
Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Good Usually Fair Sometimes Often Very well Agree Usually Usually Usually Reasonably Everytime Agree Moderate Agree To a great extent |Above 90% Agree
Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Always Fair Sometimes Often Significantly Strongly Agree Sometimes Usually Usually Reasonably Everytime Strongly Agree To a great extent |Agree To a great extent |Above 90% Agree
Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Always Fair Sometimes Often Significantly Strongly Agree Sometimes Usually Usually Reasonably Everytime Strongly Agree To a great extent |Agree To a great extent |Above 90% Agree
Ocassionally / Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Sometimes Often Very well Strongly Agree Everytime Sometimes Everytime Reasonably Sometimes Agree To a great extent |Agree To a great extent |Above 90% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Usually Sometimes Moderately Agree Everytime Everytime Everytime Reasonably Everytime Neutral To a great extent |Agree Moderate Above 90% Agree
MBA (Financial Sometimes Ocassionally /
Male Administration) 2nd Semester 85 to 100% Thoroughly effective Excellent Always Fair Sometimes Often Very well Neutral Everytime Everytime Everytime Reasonably Everytime Neutral Moderate Strongly Agree Moderate Above 90% Strongly Agree
MBA (International
Female Business) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Very well Agree Usually Everytime Everytime Reasonably Everytime Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (International
Female Business) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Very well Agree Usually Everytime Everytime Reasonably Everytime Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing Sometimes
Female Management) 2nd Semester 85 to 100% Satisfactorily effective Excellent Always Fair Everytime Sometimes Very well Agree Everytime Usually Everytime Slightly Everytime Agree Moderate Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and Sometimes
Female Public Relation) 2nd Semester 85 to 100% Satisfactorily effective Excellent Always Fair Everytime Sometimes Very well Agree Everytime Usually Everytime Slightly Everytime Agree Moderate Agree To a great extent |Above 90% Strongly Agree
MBA (Personnel Ocassionally / Ocassionally /
Female Administration) 2nd Semester 85 to 100% Poorly Just satisfactorily |Fair Unfair Sometimes Sometimes Moderately Disagree Usually Rarely Usually Slightly Sometimes Strongly Disagree |Some what Strongly Disagree |Some what Above 90% Disagree
MBA (Financial Ocassionally /
Male Administration) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Always Fair Rarely Sometimes Moderately Strongly Agree Usually Everytime Usually Fully Sometimes Neutral Moderate Neutral Some what Above 90% Agree
Very poor Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Thoroughly communication  |Excellent Sometimes Unfair |Sometimes Regularly Significantly Strongly Agree Everytime Usually Everytime Fully Everytime Neutral Some what Agree To a great extent |Above 90% Strongly Agree
MBA (Financial
Female Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Usually Fair Rarely Sometimes Very well Agree Usually Everytime Everytime Fully Everytime Agree Moderate Disagree Some what Above 90% Agree
MBA (Advertising and
Male Public Relation) 4th Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Rarely Often Very well Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Disagree To a great extent |Above 90% Strongly Agree
Ocassionally /
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Just satisfactorily |Very good Usually Fair Never Regularly Moderately Agree Sometimes Rarely Usually Partially Rarely Neutral Moderate Strongly Agree Moderate Above 90% Strongly Agree
Sometimes Ocassionally / Ocassionally / Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily effective Good Usually Fair Usually Often Marginally Neutral Sometimes Sometimes Sometimes Partially Rarely Neutral Some what Neutral Some what Above 90% Neutral
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Sometimes Unfair [Everytime Sometimes Very well Agree Usually Usually Everytime Reasonably Rarely Neutral Moderate Strongly Disagree |Some what Above 90% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Sometimes Unfair [Everytime Often Very well Agree Usually Usually Everytime Reasonably Rarely Neutral Moderate Strongly Disagree |Some what Above 90% Agree
MBA (Financial Ocassionally / Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily [Good Sometimes Unfair [Sometimes Rarely Very well Agree Sometimes Usually Usually Reasonably Everytime Neutral Some what Agree Moderate Above 90% Neutral
Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Sometimes Sometimes Significantly Neutral Usually Everytime Everytime Reasonably Everytime Agree To a great extent |Strongly Agree To a great extent |Above 90% Agree
Sometimes Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily effective Very good Usually Fair Sometimes Regularly Very well Agree Usually Sometimes Sometimes Reasonably Everytime Neutral Some what Neutral Some what Above 90% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally / Ocassionally /
Male Administration) 4th Semester 85 to 100% Satisfactorily effective Very good Usually Fair Sometimes Regularly Very well Agree Usually Sometimes Sometimes Reasonably Everytime Neutral Some what Neutral Some what Above 90% Agree




MBA (Advertising and

Male Public Relation) 4th Semester 85 to 100% Thoroughly Just satisfactorily |Fair Usually Fair Usually Often Moderately Neutral Rarely Usually Usually Slightly Rarely Neutral Some what Agree Moderate Above 90% Neutral
MBA (International
Male Business) 4th Semester 85 to 100% Thoroughly Just satisfactorily |Fair Usually Fair Usually Often Moderately Neutral Rarely Usually Usually Slightly Rarely Neutral Some what Agree Moderate Above 90% Neutral
Female MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Usually Regularly Very well Agree Usually Usually Everytime Slightly Rarely Agree To a great extent |Neutral Moderate Above 90% Agree
MBA (Financial
Male Administration) 2nd Semester 70 to 84% Satisfactorily Always effective |Good Always Fair Usually Never Very well Agree Usually Usually Rarely Slightly Rarely Agree Moderate Strongly Agree To a great extent |Above 90% Agree
MBA (Financial
Male Administration) 2nd Semester 70 to 84% Satisfactorily Always effective |Good Always Fair Usually Regularly Very well Agree Usually Usually Rarely Slightly Rarely Agree Moderate Strongly Agree To a great extent |Above 90% Agree
MBA (Financial Sometimes Ocassionally /
Male Administration) 4th Semester 70 to 84% Satisfactorily effective Fair Sometimes Unfair |Rarely Rarely Marginally Neutral Usually Sometimes Everytime Fully Everytime Strongly Disagree |Some what Disagree Very little Above 90% Agree
MBA (Financial Sometimes Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Sometimes Often Moderately Strongly Agree Usually Everytime Usually Fully Everytime Neutral To a great extent |Neutral Moderate Above 90% Agree
Female MBA (Full Time) 4th Semester 55 to 69% Poorly Just satisfactorily |Fair Unfair Never Never Not at all Disagree Rarely Rarely Never Fully Everytime Neutral Some what Strongly Agree Not at all Above 90% Neutral
Ocassionally /
Female MBA (Full Time) 4th Semester 55 to 69% Poorly Just satisfactorily |Fair Unfair Never Never Not at all Disagree Rarely Sometimes Never Fully Everytime Neutral Some what Strongly Agree Not at all Above 90% Neutral
MBA (Financial Sometimes Ocassionally /
Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Sometimes Sometimes Very well Strongly Agree Usually Usually Everytime Fully Usually Agree Moderate Neutral Moderate Above 90% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Everytime Sometimes Very well Agree Usually Usually Usually Fully Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (Marketing Sometimes
Male Management) 2nd Semester 70 to 84% Thoroughly effective Excellent Usually Fair Usually Regularly Significantly Agree Usually Usually Everytime Fully Usually Strongly Agree Moderate Strongly Agree Moderate Above 90% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Agree Everytime Usually Everytime Fully Usually Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Agree Everytime Usually Everytime Fully Usually Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
Ocassionally /
Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Sometimes Regularly Significantly Strongly Agree Everytime Rarely Everytime Fully Usually Strongly Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
MBA (Financial Ocassionally /
Female Administration) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Sometimes Regularly Significantly Strongly Agree Everytime Rarely Everytime Fully Usually Strongly Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing Ocassionally /
Female Management) 4th Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Usually Regularly Significantly Agree Everytime Sometimes Usually Fully Usually Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Sometimes Very well Agree Everytime Everytime Everytime Fully Usually Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial
Male Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Usually Sometimes Very well Strongly Agree Everytime Everytime Usually Fully Usually Strongly Agree Moderate Disagree To a great extent |Above 90% Agree
MBA (Financial
Male Administration) 2nd Semester 70 to 84% Satisfactorily Always effective |Excellent Always Fair Usually Regularly Very well Strongly Agree Everytime Everytime Everytime Fully Usually Strongly Agree Moderate Strongly Agree To a great extent |Above 90% Agree
MBA (Financial
Female Administration) 4th Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Everytime Regularly Very well Agree Everytime Everytime Usually Fully Usually Strongly Agree To a great extent |Strongly Agree Moderate Above 90% Strongly Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Usually Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing
Female Management) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Usually Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Fully Usually Agree Moderate Strongly Agree Moderate Above 90% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Agree Usually Everytime Usually Fully Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (Marketing
Female Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Everytime Regularly Very well Agree Everytime Everytime Usually Fully Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (International
Female Business) 4th Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Everytime Regularly Very well Agree Everytime Everytime Usually Fully Usually Strongly Agree To a great extent |Strongly Agree Moderate Above 90% Strongly Agree
MBA (Financial Sometimes
Female Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Usually Rarely Very well Strongly Agree Everytime Everytime Usually Fully Usually Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Often Significantly Strongly Agree Everytime Everytime Everytime Fully Usually Strongly Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Significantly Strongly Agree Everytime Everytime Everytime Fully Usually Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial
Male Administration) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Significantly Strongly Agree Everytime Everytime Everytime Fully Usually Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial Sometimes Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Sometimes Sometimes Moderately Agree Usually Usually Usually Partially Usually Agree To a great extent |Agree Moderate Above 90% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Agree Usually Usually Everytime Partially Usually Agree Moderate Agree Moderate Above 90% Agree
Ocassionally /
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Just satisfactorily [Good Usually Fair Usually Regularly Moderately Neutral Usually Usually Sometimes Partially Usually Neutral Moderate Neutral Moderate Above 90% Neutral
MBA (Financial Ocassionally /
Male Administration) 4th Semester 85 to 100% Thoroughly Always effective |Very good Usually Fair Sometimes Regularly Significantly Agree Usually Usually Everytime Partially Usually Agree Moderate Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Regularly Very well Strongly Agree Usually Usually Everytime Partially Usually Agree To a great extent |Strongly Agree Moderate Above 90% Strongly Agree
MBA (International Ocassionally /
Male Business) 4th Semester 85 to 100% Satisfactorily Just satisfactorily |Good Usually Fair Usually Regularly Moderately Neutral Usually Usually Sometimes Partially Usually Neutral Moderate Neutral Moderate Above 90% Neutral
Sometimes
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Usually Often Very well Agree Usually Usually Usually Partially Usually Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial Ocassionally /
Male Administration) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Everytime Often Very well Agree Usually Sometimes Usually Partially Usually Agree Some what Agree Moderate Above 90% Agree
MBA (Marketing
Male Management) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Agree Usually Everytime Usually Partially Usually Agree Moderate Agree Moderate Above 90% Agree
Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Regularly Very well Agree Sometimes Everytime Everytime Partially Usually Agree Some what Neutral Moderate Above 90% Agree
Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Regularly Very well Agree Sometimes Everytime Everytime Partially Usually Agree Some what Neutral Moderate Above 90% Agree
MBA (Advertising and Ocassionally /
Male Public Relation) 4th Semester 70 to 84% Satisfactorily Just satisfactorily |Very good Always Fair Sometimes Regularly Very well Agree Usually Usually Everytime Reasonably Usually Strongly Agree Moderate Agree Moderate Above 90% Strongly Agree
MBA (Financial
Male Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Sometimes Moderately Agree Usually Usually Usually Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (Financial
Male Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Often Moderately Neutral Usually Usually Usually Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (Advertising and
Female Public Relation) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Rarely Often Very well Agree Usually Usually Everytime Reasonably Usually Agree Moderate Strongly Agree Moderate Above 90% Strongly Agree
Ocassionally /
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Sometimes Unfair [Sometimes Sometimes Very well Disagree Usually Usually Everytime Reasonably Usually Strongly Agree Moderate Strongly Agree Moderate Above 90% Agree
MBA (International
Male Business) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Often Moderately Neutral Usually Usually Usually Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (International
Female Business) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Rarely Often Very well Agree Usually Usually Everytime Reasonably Usually Agree Moderate Strongly Agree Moderate Above 90% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Regularly Very well Strongly Agree Usually Usually Everytime Reasonably Usually Agree Moderate Agree Moderate Above 90% Strongly Agree
MBA (Marketing
Male Management) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Always Fair Usually Often Significantly Strongly Agree Usually Usually Everytime Reasonably Usually Agree Moderate Agree To a great extent |Above 90% Agree




MBA (Marketing

Male Management) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Always Fair Usually Often Significantly Strongly Agree Usually Usually Everytime Reasonably Usually Agree Moderate Agree To a great extent |Above 90% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Often Significantly Agree Usually Usually Usually Reasonably Usually Strongly Agree Moderate Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial
Female Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Often Very well Agree Usually Usually Usually Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Often Very well Agree Usually Usually Usually Reasonably Usually Agree Moderate Agree Moderate Above 90% Strongly Agree
Sometimes Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Excellent Sometimes Unfair |Sometimes Often Not at all Agree Usually Usually Everytime Fully Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (Advertising and
Male Public Relation) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Often Very well Agree Usually Usually Everytime Fully Usually Neutral Moderate Agree Moderate Above 90% Agree
MBA (Marketing
Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Usually Often Very well Agree Usually Usually Everytime Fully Usually Agree Moderate Neutral To a great extent |Above 90% Agree
MBA (Advertising and
Male Public Relation) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Often Very well Agree Usually Usually Usually Fully Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (Financial Ocassionally /
Female Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Sometimes Often Very well Agree Everytime Usually Everytime Fully Usually Agree Moderate Strongly Agree To a great extent |Above 90% Agree
MBA (Marketing Sometimes
Male Management) 2nd Semester 85 to 100% Thoroughly effective Very good Always Fair Usually Often Very well Agree Usually Usually Usually Fully Usually Agree Moderate Neutral Moderate Above 90% Agree
MBA (Financial
Male Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Often Very well Agree Usually Usually Everytime Fully Usually Agree Moderate Agree To a great extent |Above 90% Agree
Sometimes
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily effective Very good Usually Fair Everytime Often Very well Agree Usually Usually Usually Fully Usually Agree Moderate Agree Moderate Above 90% Neutral
Sometimes
Female MBA (Full Time) 4th Semester 85 to 100% Thoroughly effective Very good Usually Fair Usually Often Very well Strongly Agree Everytime Usually Usually Fully Usually Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
Sometimes
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Usually Often Moderately Agree Usually Usually Everytime Fully Usually Agree Moderate Strongly Agree Moderate Above 90% Agree
Sometimes
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Always Fair Usually Often Moderately Agree Usually Usually Everytime Fully Usually Agree Moderate Strongly Agree Moderate Above 90% Agree
Ocassionally /
Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Everytime Often Very well Agree Usually Usually Sometimes Fully Usually Agree Moderate Agree Moderate Above 90% Strongly Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Often Very well Agree Usually Usually Usually Fully Usually Agree Moderate Agree Moderate Above 90% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Often Significantly Agree Usually Usually Usually Reasonably Usually Strongly Agree Moderate Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (International Ocassionally /
Male Business) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Everytime Often Very well Agree Usually Usually Sometimes Reasonably Usually Agree Moderate Agree Moderate Above 90% Strongly Agree
MBA (Marketing Sometimes Ocassionally /
Male Management) 2nd Semester 85 to 100% Satisfactorily effective Excellent Sometimes Unfair |Sometimes Often Not at all Agree Usually Usually Everytime Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (Marketing
Male Management) 4th Semester 55 to 69% Satisfactorily Always effective |Very good Usually Fair Usually Often Very well Agree Usually Usually Everytime Reasonably Usually Neutral Moderate Agree Moderate Above 90% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Always Fair Everytime Often Very well Agree Usually Rarely Usually Reasonably Usually Agree Moderate Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and Ocassionally / Ocassionally /
Male Public Relation) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Often Moderately Neutral Sometimes Everytime Sometimes Reasonably Usually Neutral Moderate Agree Moderate Above 90% Agree
MBA (Marketing Ocassionally /
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Usually Sometimes Very well Agree Sometimes Everytime Usually Reasonably Usually Agree Moderate Neutral Some what Above 90% Agree
Ocassionally / Ocassionally / Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Sometimes Regularly Significantly Strongly Agree Sometimes Sometimes Usually Reasonably Usually Agree To a great extent |Strongly Agree To a great extent |Above 90% Agree
MBA (Marketing Ocassionally /
Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Usually Regularly Significantly Strongly Agree Everytime Sometimes Everytime Reasonably Usually Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
Sometimes Ocassionally / Ocassionally /
Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly effective Excellent Always Fair Sometimes Regularly Very well Agree Everytime Sometimes Everytime Reasonably Usually Strongly Agree Some what Agree Some what Above 90% Agree
Ocassionally / Ocassionally /
Female MBA (Full Time) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Often Very well Neutral Sometimes Sometimes Usually Reasonably Usually Neutral Moderate Agree To a great extent |Above 90% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Very good Always Fair Everytime Often Very well Strongly Agree Usually Everytime Usually Reasonably Usually Strongly Agree Moderate Agree To a great extent |Above 90% Agree
MBA (Marketing Ocassionally /
Male Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Usually Fair Sometimes Often Significantly Neutral Everytime Everytime Everytime Reasonably Usually Strongly Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Sometimes Significantly Strongly Agree Everytime Everytime Everytime Reasonably Usually Agree Moderate Agree Moderate Above 90% Strongly Agree
Male MBA (Full Time) 2nd Semester 55 to 69% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Reasonably Usually Agree To a great extent |Neutral Moderate Above 90% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Reasonably Usually Agree Moderate Neutral Moderate Above 90% Neutral
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Usually Reasonably Usually Agree To a great extent |Agree To a great extent |Above 90% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Agree Everytime Everytime Everytime Reasonably Usually Strongly Agree Moderate Strongly Agree To a great extent |Above 90% Strongly Agree
Male MBA (Full Time) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Usually Reasonably Usually Strongly Agree Moderate Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing Sometimes
Male Management) 4th Semester 85 to 100% Thoroughly effective Excellent Usually Fair Usually Regularly Very well Strongly Agree Usually Everytime Usually Reasonably Usually Strongly Agree To a great extent |Strongly Agree Moderate Above 90% Agree
Sometimes
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly effective Excellent Always Fair Usually Regularly Moderately Agree Usually Everytime Everytime Reasonably Usually Neutral Some what Neutral Moderate Above 90% Strongly Agree
MBA (Advertising and
Male Public Relation) 4th Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Regularly Very well Agree Usually Everytime Everytime Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (Personnel
Female Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Significantly Agree Everytime Everytime Everytime Reasonably Usually Strongly Agree To a great extent |Agree To a great extent |Above 90% Agree
MBA (Marketing
Female Management) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Everytime Regularly Significantly Strongly Agree Usually Everytime Usually Reasonably Usually Strongly Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
MBA (Advertising and
Female Public Relation) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Reasonably Usually Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (Financial
Female Administration) Ath Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Everytime Reasonably Usually Agree To a great extent [Strongly Agree To a great extent |Above 90% Strongly Agree
Sometimes
Female MBA (Full Time) 4th Semester 85 to 100% Thoroughly effective Very good Usually Fair Usually Regularly Very well Strongly Agree Everytime Everytime Usually Reasonably Usually Agree Moderate Strongly Agree To a great extent |Above 90% Strongly Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Regularly Significantly Agree Usually Everytime Usually Reasonably Usually Agree Moderate Agree To a great extent |Above 90% Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Strongly Agree Everytime Everytime Usually Reasonably Usually Agree To a great extent |Agree To a great extent |Above 90% Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Excellent Always Fair Everytime Regularly Significantly Agree Everytime Everytime Everytime Reasonably Usually Strongly Agree Moderate Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (International
Male Business) 4th Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Everytime Everytime Usually Reasonably Usually Strongly Agree Moderate Strongly Agree To a great extent |Above 90% Strongly Agree
MBA (International
Female Business) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Regularly Significantly Agree Usually Everytime Usually Reasonably Usually Agree Moderate Agree To a great extent |Above 90% Agree
MBA (Financial
Male Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Usually Often Very well Strongly Agree Everytime Everytime Everytime Reasonably Usually Strongly Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
MBA (Marketing
Female Management) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Usually Often Very well Agree Everytime Everytime Everytime Reasonably Usually Agree To a great extent |Agree Moderate Above 90% Agree
MBA (Advertising and
Female Public Relation) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Significantly Strongly Agree Everytime Everytime Everytime Reasonably Usually Strongly Agree To a great extent |Strongly Agree To a great extent |Above 90% Strongly Agree
Female MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Usually Fair Everytime Often Significantly Strongly Agree Everytime Everytime Everytime Reasonably Usually Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree




MBA (International

Male Business) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Usually Often Very well Strongly Agree Everytime Everytime Everytime Reasonably Usually Strongly Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
Sometimes
Male MBA (Full Time) 4th Semester 85 to 100% Satisfactorily effective Good Always Fair Usually Sometimes Not at all Agree Everytime Rarely Usually Slightly Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (Marketing Sometimes
Male Management) 4th Semester 85 to 100% Satisfactorily effective Good Always Fair Usually Often Not at all Agree Everytime Rarely Usually Slightly Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (Marketing
Male Management) 2nd Semester 70 to 84% Thoroughly Always effective |Excellent Always Fair Everytime Often Very well Strongly Agree Everytime Everytime Usually Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Below 29% Strongly Agree
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Often Significantly Strongly Agree Everytime Everytime Everytime Fully Everytime Strongly Agree To a great extent |Strongly Agree To a great extent |Below 29% Strongly Agree
MBA (Financial Sometimes
Male Administration) 2nd Semester 70 to 84% Satisfactorily effective Excellent Sometimes Unfair |Usually Rarely Significantly Agree Usually Everytime Everytime Reasonably Everytime Agree To a great extent |Strongly Agree To a great extent |Below 29% Agree
MBA (Financial Sometimes
Female Administration) 2nd Semester 70 to 84% Satisfactorily effective Excellent Sometimes Unfair |Usually Rarely Significantly Agree Usually Everytime Everytime Reasonably Everytime Agree To a great extent |Strongly Agree To a great extent |Below 29% Agree
MBA (International Sometimes Ocassionally /
Female Business) 2nd Semester 70 to 84% Indifferently effective Poor Sometimes Unfair |Rarely Never Very well Neutral Everytime Everytime Sometimes Fully Everytime Neutral Some what Neutral Very little Below 29% Neutral
Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily [Good Sometimes Unfair |Rarely Regularly Moderately Neutral Sometimes Rarely Sometimes Partially Never Neutral Some what Disagree Very little Below 29% Neutral
Generally Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Poorly ineffective Fair Sometimes Unfair [Rarely Rarely Moderately Neutral Rarely Rarely Sometimes Partially Never Disagree Very little Neutral Very little Below 29% Disagree
Male MBA (Full Time) 2nd Semester 85 to 100% Poorly Just satisfactorily |Good Usually Fair Everytime Sometimes Not at all Agree Usually Everytime Usually Fully Never Disagree Very little Agree Very little Below 29% Disagree
MBA (Marketing Ocassionally / Ocassionally /
Male Management) 2nd Semester 55 to 69% Satisfactorily Just satisfactorily [Good Usually Fair Rarely Never Marginally Neutral Sometimes Sometimes Rarely Fully Everytime Disagree Not at all Disagree Some what Below 29% Disagree
MBA (Advertising and Generally Ocassionally / Ocassionally /
Male Public Relation) 2nd Semester 70 to 84% Satisfactorily ineffective Fair Usually Fair Sometimes Never Moderately Neutral Sometimes Never Usually Fully Everytime Disagree Some what Neutral Very little Below 29% Neutral
MBA (Financial
Male Administration) 4th Semester 70 to 84% Poorly Just satisfactorily |Poor Sometimes Unfair |Never Never Not at all Disagree Rarely Never Usually Fully Everytime Disagree Some what Neutral Some what Below 29% Neutral
MBA (International
Male Business) 4th Semester 70 to 84% Poorly Just satisfactorily [Poor Sometimes Unfair |Never Regularly Not at all Disagree Rarely Never Usually Fully Everytime Disagree Some what Neutral Some what Below 29% Neutral
MBA (Marketing Sometimes Ocassionally /
Female Management) 2nd Semester 85 to 100% Satisfactorily effective Very good Sometimes Unfair [Everytime Sometimes Moderately Neutral Usually Usually Sometimes Fully Everytime Neutral Moderate Disagree Some what Below 29% Agree
Sometimes
Female MBA (Full Time) 2nd Semester 55 to 69% Poorly effective Fair Sometimes Unfair |Rarely Often Marginally Neutral Rarely Rarely Never Fully Everytime Disagree Very little Neutral Some what Below 29% Neutral
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Sometimes Unfair |Rarely Often Very well Neutral Rarely Everytime Usually Fully Everytime Agree Moderate Disagree Some what Below 29% Neutral
MBA (Financial Ocassionally / Ocassionally /
Male Administration) 2nd Semester 55 to 69% Poorly Just satisfactorily |Good Usually Fair Never Rarely Moderately Neutral Sometimes Sometimes Usually Fully Everytime Disagree Very little Neutral Some what Below 29% Disagree
Sometimes Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Fair Sometimes Unfair [Never Rarely Marginally Neutral Usually Sometimes Sometimes Fully Everytime Strongly Disagree |Very little Disagree Very little Below 29% Disagree
MBA (Financial Ocassionally / Ocassionally / Ocassionally /
Male Administration) 2nd Semester 70 to 84% Thoroughly Always effective |Excellent Sometimes Unfair |Sometimes Often Moderately Neutral Sometimes Sometimes Usually Fully Never Disagree Very little Neutral Very little Below 29% Neutral
MBA (International Ocassionally /
Male Business) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Never Often Very well Agree Rarely Sometimes Usually Fully Never Disagree Some what Neutral Moderate Below 29% Neutral
MBA (Marketing
Male Management) 2nd Semester 55 to 69% Satisfactorily Just satisfactorily |Fair Usually Fair Rarely Often Moderately Agree Never Never Never Unable to Never Neutral Very little Neutral Moderate Below 29% Neutral
MBA (Marketing Generally Ocassionally / Ocassionally /
Male Management) 2nd Semester 55 to 69% Poorly ineffective Poor Usually Fair Sometimes Never Not at all Strongly Disagree |Never Never Sometimes Unable to Never Disagree Very little Neutral Very little Below 29% Strongly Disagree
MBA (Financial Generally
Female Administration) 4th Semester 85 to 100% Satisfactorily ineffective Fair Usually Fair Never Never Not at all Strongly Disagree |Never Never Rarely Unable to Never Strongly Disagree |Not at all Neutral Not at all Below 29% Strongly Disagree
MBA (International Generally
Female Business) 4th Semester 85 to 100% Satisfactorily ineffective Fair Usually Fair Never Regularly Not at all Strongly Disagree |Never Never Rarely Unable to Never Strongly Disagree |Not at all Neutral Not at all Below 29% Strongly Disagree
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Sometimes Very well Agree Usually Usually Usually Partially Everytime Agree Moderate Agree Moderate Below 29% Agree
Ocassionally / Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Excellent Always Fair Sometimes Often Marginally Strongly Agree Rarely Usually Sometimes Partially Sometimes Agree To a great extent |Neutral Moderate Below 29% Strongly Agree
MBA (Advertising and Ocassionally /
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Often Very well Strongly Agree Usually Usually Usually Partially Sometimes Agree Moderate Neutral Moderate Below 29% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Usually Often Very well Strongly Agree Sometimes Usually Usually Partially Sometimes Neutral Some what Neutral Some what Below 29% Agree
MBA (Advertising and Ocassionally /
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Usually Often Very well Strongly Agree Usually Usually Usually Partially Sometimes Agree Moderate Neutral Moderate Below 29% Agree
MBA (Marketing Ocassionally /
Female Management) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily |Very good Always Fair Sometimes Regularly Moderately Strongly Agree Usually Everytime Usually Partially Everytime Neutral Some what Agree Moderate Below 29% Neutral
Generally Ocassionally /
Female MBA (Full Time) 4th Semester 70 to 84% Poorly ineffective Poor Unfair Never Sometimes Moderately Neutral Sometimes Everytime Rarely Partially Everytime Neutral Some what Neutral Some what Below 29% Neutral
MBA (Marketing Sometimes Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Male Management) 4th Semester 85 to 100% Satisfactorily effective Very good Usually Fair Sometimes Regularly Very well Agree Sometimes Sometimes Usually Partially Sometimes Agree Moderate Agree Moderate Below 29% Agree
MBA (Marketing Sometimes Ocassionally / Ocassionally / Ocassionally /
Female Management) 2nd Semester 85 to 100% Satisfactorily effective Good Usually Fair Everytime Regularly Moderately Agree Sometimes Sometimes Usually Partially Sometimes Neutral Moderate Agree Moderate Below 29% Neutral
Sometimes Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Sometimes Never Moderately Neutral Sometimes Sometimes Sometimes Partially Everytime Neutral Some what Neutral Some what Below 29% Neutral
Sometimes Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Good Always Fair Usually Often Moderately Neutral Sometimes Usually Usually Reasonably Sometimes Neutral Some what Neutral Some what Below 29% Neutral
Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Usually Regularly Very well Agree Sometimes Usually Usually Reasonably Sometimes Agree Moderate Agree To a great extent |Below 29% Agree
Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Usually Regularly Very well Agree Sometimes Usually Usually Reasonably Sometimes Agree Moderate Agree To a great extent |Above 90% Agree
MBA (Marketing Ocassionally /
Male Management) 2nd Semester 85 to 100% Thoroughly Always effective |Very good Always Fair Everytime Regularly Very well Agree Usually Usually Everytime Reasonably Sometimes Neutral Moderate Agree Moderate Above 90% Neutral
MBA (Personnel Ocassionally / Ocassionally / Ocassionally /
Female Administration) 2nd Semester 70 to 84% Satisfactorily Always effective |Very good Usually Fair Sometimes Regularly Moderately Agree Usually Sometimes Usually Reasonably Sometimes Agree To a great extent |Strongly Agree Moderate Above 90% Agree
Ocassionally /
Male MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Always effective |Excellent Usually Fair Everytime Rarely Very well Neutral Everytime Usually Everytime Slightly Sometimes Neutral Some what Neutral Moderate Above 90% Agree
Sometimes Ocassionally / Ocassionally /
Male MBA (Full Time) 4th Semester 70 to 84% Satisfactorily effective Good Usually Fair Sometimes Often Very well Agree Usually Usually Usually Slightly Sometimes Neutral Moderate Neutral Moderate Above 90% Agree
MBA (Financial Sometimes Ocassionally / Ocassionally /
Female Administration) 4th Semester 70 to 84% Satisfactorily effective Good Usually Fair Sometimes Often Very well Agree Usually Usually Usually Slightly Sometimes Neutral Moderate Neutral Moderate Above 90% Agree
Generally Ocassionally /
Female MBA (Full Time) 2nd Semester 70 to 84% Indifferently ineffective Fair Usually Fair Rarely Rarely Marginally Disagree Rarely Rarely Rarely Slightly Sometimes Disagree Very little Neutral Very little Above 90% Disagree
MBA (Marketing Generally Ocassionally /
Female Management) 2nd Semester 70 to 84% Indifferently ineffective Fair Usually Fair Rarely Rarely Marginally Disagree Rarely Rarely Rarely Slightly Sometimes Disagree Very little Neutral Very little Above 90% Disagree
MBA (Financial Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Male Administration) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily [Good Usually Fair Sometimes Never Marginally Neutral Sometimes Rarely Sometimes Fully Sometimes Neutral Moderate Neutral Very little Above 90% Neutral




MBA (Financial Ocassionally / Ocassionally / Ocassionally / Ocassionally /
Male Administration) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily [Good Usually Fair Sometimes Regularly Marginally Neutral Sometimes Rarely Sometimes Fully Sometimes Neutral Moderate Neutral Very little Above 90% Neutral
MBA (Financial Sometimes
Female Administration) 4th Semester 85 to 100% Satisfactorily effective Good Usually Unfair Everytime Regularly Marginally Neutral Usually Usually Everytime Fully Everytime Neutral Moderate Strongly Agree Moderate Above 90% Agree
Sometimes Ocassionally / Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Everytime Regularly Very well Neutral Sometimes Sometimes Everytime Fully Everytime Disagree Moderate Neutral Some what Above 90% Agree
MBA (Personnel
Male Administration) 2nd Semester 85 to 100% Thoroughly Always effective |Excellent Always Fair Everytime Regularly Significantly Strongly Agree Usually Everytime Everytime Fully Everytime Agree To a great extent |Agree To a great extent |Above 90% Strongly Agree
MBA (Financial Sometimes
Female Administration) 2nd Semester 70 to 84% Poorly effective Good Unfair Never Rarely Marginally Neutral Everytime Usually Usually Partially Rarely Disagree Some what Agree Moderate Above 90% Disagree
MBA (Financial Ocassionally /
Female Administration) 2nd Semester 70 to 84% Thoroughly Always effective |Very good Sometimes Unfair |Rarely Rarely Moderately Agree Sometimes Everytime Usually Reasonably Everytime Agree Moderate Agree Moderate Above 90% Agree
MBA (Financial Sometimes
Female Administration) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Usually Regularly Moderately Agree Usually Usually Usually Slightly Rarely Agree Some what Neutral Moderate Above 90% Neutral
MBA (International Sometimes
Female Business) 2nd Semester 70 to 84% Satisfactorily effective Very good Usually Fair Usually Sometimes Moderately Agree Usually Usually Usually Slightly Rarely Agree Some what Neutral Moderate Above 90% Neutral
Generally Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Poorly ineffective Fair Usually Fair Never Regularly Marginally Neutral Usually Usually Sometimes Slightly Rarely Disagree Not at all Disagree Some what Above 90% Neutral
Sometimes Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 70 to 84% Poorly effective Fair Sometimes Unfair [Sometimes Often Moderately Disagree Sometimes Usually Usually Slightly Rarely Disagree Moderate Strongly Disagree |Very little Above 90% Disagree
Ocassionally / Ocassionally / Ocassionally /
Female MBA (Full Time) 4th Semester 30 to 54% Poorly Just satisfactorily |Fair Sometimes Unfair [Sometimes Never Moderately Neutral Sometimes Rarely Sometimes Fully Everytime Neutral Very little Disagree Some what Above 90% Disagree
Ocassionally / Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily Just satisfactorily [Good Sometimes Unfair |Rarely Often Moderately Neutral Sometimes Sometimes Sometimes Fully Everytime Neutral Very little Neutral Moderate Above 90% Neutral
MBA (Marketing Ocassionally /
Female Management) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily [Good Usually Fair Everytime Never Marginally Disagree Rarely Sometimes Usually Fully Everytime Disagree Some what Neutral Some what Above 90% Neutral
MBA (Advertising and Ocassionally /
Female Public Relation) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily [Good Sometimes Unfair [Sometimes Regularly Marginally Neutral Usually Everytime Usually Fully Everytime Disagree Some what Agree Moderate Above 90% Agree
Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Fair Sometimes Unfair |Sometimes Sometimes Moderately Neutral Rarely Usually Sometimes Fully Everytime Neutral Some what Neutral Moderate Above 90% Neutral
MBA (Advertising and Generally
Male Public Relation) 2nd Semester 70 to 84% Satisfactorily ineffective Fair Usually Fair Usually Sometimes Moderately Neutral Rarely Rarely Usually Fully Everytime Disagree Some what Agree Moderate Above 90% Neutral
MBA (Marketing Sometimes Ocassionally / Ocassionally /
Female Management) 2nd Semester 70 to 84% Indifferently effective Fair Usually Unfair Usually Rarely Not at all Neutral Sometimes Rarely Sometimes Fully Everytime Disagree Some what Neutral Very little Above 90% Neutral
Sometimes Ocassionally / Ocassionally /
Female MBA (Full Time) 2nd Semester 70 to 84% Satisfactorily effective Good Always Fair Sometimes Rarely Marginally Neutral Usually Rarely Sometimes Fully Everytime Agree Some what Agree Moderate Above 90% Neutral
MBA (Marketing Sometimes Ocassionally / Ocassionally /
Female Management) 2nd Semester 70 to 84% Indifferently effective Fair Usually Unfair Usually Rarely Not at all Neutral Sometimes Rarely Sometimes Fully Everytime Disagree Some what Neutral Very little Above 90% Neutral
Ocassionally /
Female MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Usually Fair Rarely Regularly Moderately Neutral Rarely Sometimes Usually Unable to Everytime Disagree Very little Neutral Very little Above 90% Disagree
Ocassionally /
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily Just satisfactorily |Good Always Fair Sometimes Often Very well Agree Usually Usually Everytime Fully Usually Agree Moderate Neutral Some what Above 90% Agree
MBA (Financial Sometimes
Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Excellent Usually Fair Usually Sometimes Very well Neutral Everytime Everytime Everytime Fully Usually Agree Moderate Neutral To a great extent |Above 90% Agree
MBA (Advertising and
Male Public Relation) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Always Fair Everytime Regularly Very well Agree Everytime Everytime Everytime Fully Usually Agree Moderate Agree Moderate Above 90% Agree
MBA (Financial Ocassionally /
Male Administration) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Rarely Often Very well Agree Usually Usually Sometimes Partially Usually Agree Moderate Strongly Agree Moderate Above 90% Agree
MBA (International Ocassionally /
Male Business) 2nd Semester 85 to 100% Satisfactorily Always effective |Very good Usually Fair Rarely Often Very well Agree Usually Usually Sometimes Partially Usually Agree Moderate Strongly Agree Moderate Above 90% Agree
MBA (International Ocassionally /
Male Business) 4th Semester 70 to 84% Satisfactorily Just satisfactorily [Good Usually Fair Sometimes Rarely Moderately Neutral Usually Usually Usually Partially Usually Neutral Moderate Agree Moderate Above 90% Neutral
MBA (Marketing Sometimes
Male Management) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Everytime Sometimes Moderately Agree Usually Usually Usually Reasonably Usually Neutral Moderate Agree Moderate Above 90% Agree
MBA (Advertising and Sometimes
Female Public Relation) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Usually Regularly Very well Agree Usually Usually Usually Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
Sometimes
Male MBA (Full Time) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Everytime Regularly Marginally Agree Usually Usually Usually Reasonably Usually Agree Moderate Disagree Moderate Above 90% Agree
MBA (International Sometimes
Male Business) 2nd Semester 85 to 100% Satisfactorily effective Very good Usually Fair Everytime Rarely Marginally Agree Usually Usually Usually Reasonably Usually Agree Moderate Disagree Moderate Above 90% Agree
MBA (Marketing Sometimes
Male Management) 2nd Semester 70 to 84% Satisfactorily effective Very good Always Fair Usually Often Marginally Neutral Everytime Usually Usually Reasonably Usually Neutral Moderate Agree Some what Above 90% Agree
MBA (Financial Sometimes
Male Administration) 2nd Semester 85 to 100% Satisfactorily effective Very good Sometimes Unfair |Usually Regularly Very well Neutral Usually Everytime Usually Reasonably Usually Agree Moderate Neutral Some what Above 90% Agree
MBA (Marketing Sometimes
Female Management) 2nd Semester 85 to 100% Thoroughly effective Excellent Always Fair Everytime Often Significantly Agree Everytime Everytime Everytime Reasonably Usually Agree Moderate Agree Moderate Above 90% Agree
Sometimes
Female BBA., LL.B. (Hons.) 2|70-84% Satisfactorily Effective Good Usually Fair Rarely Disagree Neutral Disagree Disagree Disagree Neutral Neutral Strongly Disagree |Strongly Disagree |Neutral Agree Agree Strongly Disagree |Neutral
Generally
Female BA., LL.B. (Hons.) 2|Below 30% Poorly Ineffective Poor Unsually Unfair  |Rarely Neutral Neutral Neutral Strongly Disagree |Disagree Strongly Disagree |Disagree Strongly Disagree |Disagree Disagree Strongly Disagree |Strongly Disagree |Disagree Disagree
Female BA., LL.B. (Hons.) 4]85-100% Thoroughly Always Effective |Very good Always Fair Usually Strongly Agree Neutral Neutral Neutral Agree Agree Agree Neutral Neutral Disagree Neutral Neutral Neutral Neutral
Generally
Female BA., LL.B. (Hons.) 6|Below 30% Poorly Ineffective Poor Sometimes unfair|Never Strongly Disagree |Neutral Strongly Disagree |Disagree Strongly Disagree |Strongly Disagree |Neutral Strongly Disagree |Strongly Disagree |Neutral Disagree Agree Strongly Disagree |Strongly Disagree
Occasionally /
Male BA., LL.B. (Hons.) 8]55-69% Satisfactorily Just Satisfactorily |Good Unsually Unfair  [Sometimes Strongly Agree Strongly Agree Strongly Agree Agree Agree Agree Agree Agree Agree Agree Agree Agree Agree Agree
Sometimes
Female BA., LL.B. 